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Memorandum

To:

Arts & Sciences Curriculum Committee


University Curriculum Committee
From:

Susan H. Strayer

Department of Business Administration, Computer Science and Information Technology
Date:

January 18, 2008
Subject:
MANG475 prerequisite
MANG475 Capstone Seminar in Strategic Management has the following wording for its prerequisites:  

The seminar is restricted to Accounting, Management, Business Administration, and Management of Technology majors.  It is to be taken during one of their last two semesters prior to graduation.
Since we do not list a required number of credits, the restriction is not enforced in the current registration system.  Also the Management of Technology program is in moratorium as is the B.S. in Management (now Business Administration).  Therefore we would like to change the wording to be:  

The seminar is restricted to Accounting and Business Administration majors.  Student must have completed 75 credits to register and 90 credits when the course begins.
SYLLABUS

Capstone Seminar in Strategic Management

I. Introductory Information
A.
Department Name:
Business Administration, Computer Science, and Information







Technology

B.
Department Catalog Number:
MANG475

C.
Course Title:

Capstone Seminar in Strategic Management

D.
Semester Hours of Credit:

Three

E.
Clock Hours per Week:
Three

F. 
Overlays:
Writing Emphasis (WE), Information Literacy (IL)

G.
Restrictions Upon Student Enrollment:
The seminar is restricted to Accounting and Business Administration majors.  Student must have completed 75 credits to register and 90 credits when the course begins.  Exceptions are made by permission of the instructor.  

II. Description of the Course
A.
Catalog Description:
A study of major concepts and topics that encompass the field of strategic management.  As a capstone seminar, it is an integrating experience in which students are required to apply knowledge and skills gained from previous coursework in the functional areas of business.

III. Exposition
A.
Objectives:

Upon completion of the seminar students will be able to do the following:

1. Discuss the manner in which organizations formulate strategies from which policies 

and plans are developed for implementation.

2. Evaluate the role of the board of directors, chief executive and top management in 

the strategic management process.


Develop criteria for analysis and appraisal of strategic decision-making systems in business organizations.

3. Locate and evaluate sources of information for analyzing and appraising decision-

making systems in business organizations.

5.
Analyze various strategic alternatives with respect to meeting established objectives.

B. Activities and Requirements:
1. Participate in class discussions, group projects, simulations and analysis of case studies.

2. Complete and submit a term project.

3. Complete and submit all assigned projects.

4. Achieve a satisfactory average grade on examinations, analyses of case studies,

projects and oral presentations.

C. Major Units and Time Allotted:
1.
Strategic Management; an overview.





3 hours

2.
Analyzing the external and internal environment.



6 hours

3. 
Organizational cultures and the objective-setting process.

            6 hours

4.
Identifying strategic alternatives





6 hours

5.
Strategy selection and evaluation.





6 hours

6.
Matching strategy and organizational structure.



6 hours

7.
Implementing strategy.






6 hours

8.
Strategic control process.






6 hours

Total Hours








          45 hours


D.
Materials and Bibliography

1. Suggested Textbooks
Harrison, Jeffrey S. and Caron H. St. John. Foundations in Strategic Management. 



2nd Edition.  Cincinnati, OH: South-Western, 2002.

Barney, Jay. Gaining and Sustaining Competitive Advantage. 2nd Edition. Upper



Saddle River, NJ: Prentice Hall, 2002.

Chow, Irene, Neil Holbert, Lane Kelley, and Julie Yu. Business Strategy: an Asia-


Pacific Focus. Singapore: Prentice Hall/Simon & Schuster: 1997.

Coulter, Mary. Strategic Management in Action., 2nd Edition. Upper Saddle River, 

NJ: Prentice Hall, 2002.

David, Fred R. Strategic Management: Concepts and Cases. 7th Edition. Upper 




Saddle River, NJ, 1999.

Hill, Charles W. L. and Gareth R. Jones. Strategic Management: an Integrated


Approach. 4th Edition. Boston, MA: Houghton Mifflin, 1998.

Hunger, J. David and Thomas L. Wheelen. Essentials of Strategic Management. 



2nd Edition. Upper Saddle River, NJ: Prentice Hall, 2001.

2. Other Materials
Journals and Newspapers:

Barrons

Business Week

Forbes

Fortune Magazine

Harvard Business Review

Journal of Business Strategy

Wall Street Journal

IV.
Standards
Grades will be assigned in accordance with University policy.

V. Rationale and Impact
A. This seminar replaced MANG/POLI405 Senior Capstone Management Seminar.  Professional accrediting standards recommend a capstone course in Business Policy/Strategic Management.  The seminar brings the program closer to recognized professional accreditation standards.  The inclusion of the Writing Emphasis (WE) and Information Literacy (IL) overlays reflect the actual content of the seminar.  The WE overlay has been proposed on a semester-by-semester basis.  Incorporating both the WE and IL overlays reflects the current requirements of the seminar in which each student is required to complete a major research project.    

The current change to this document is simply a wording change to allow the registration system to enforce the current prerequisite that students must have senior standing to take the course.  

B. The seminar is designed for senior level students who are in their last or next-to-last semester.  Enrollment is restricted to Accounting and Business Administration majors.  They will have essentially completed the Major Core requirements of the major and most of their concentration requirements.

C. No other departments will be affected by this proposal.

Cost and Staff Analysis
A. This seminar will have no additional impact on University resources.  The seminar is a replacement of an existing seminar.  

B. There will be no changes in the number of sections offered.  Typically we offer two sections per semester.  

President’s Approval
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