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Re:
Proposal to institute the Marketing concentration for the Business Administration major and check sheet revision
The Marketing Concentration for the Business Administration major was approved in 2000.  Implementation was delayed until we could hire faculty in the Marketing discipline.  This memo details two changes to the Business Administration program: addition of the marketing concentration and a request to make PSYC235 a recognized substitute for PSYC313.  

Proposed Marketing Concentration Requirements
In addition to MRKT200 (Introduction to Marketing) which is a core requirement of the Business Administration major, the Marketing Concentration would require 15 semester hours, consisting of:

· Marketing Research (MRKT4XX)

· Consumer Behavior (MRKT300)

· Internet Marketing and e-Commerce (MRKT305)

· 2 courses from the following options:

· CISC255 Data Base Design

· JOUR292 Principles of Advertising

· JOUR495 Public Relations Writing

· JOUR496 Advertising Campaign Development

· MANG317 Entrepreneurship and Small Business Management

· SPCH304  Intercultural Communication

· SPCH320 Business Communication

· SPCH375 Persuasion

A review was completed last semester of the courses offered (both required and electives) by Pennsylvania state universities competitive with LHUP and by the two colleges located in Williamsport. Highlights include:

· Marketing research is required by all marketing major or concentration programs. 

· Consumer Behavior and Advertising (or Integrated Marketing Communications) are also mainstays of a marketing education.

· Internet Marketing and/or e-Commerce is offered by roughly half of our competitive state universities, but not by either of the Williamsport colleges. One reason for its relative scarcity is because it is very difficult to teach if the instructor hasn’t had (preferably extensive) practitioner experience in the field. Given the growing demand for it in practitioner marketing departments, it will likely become a required part of marketing education within the next few years. By requiring it for the LHUP marketing concentration, our students will gain an advantage over those without the course. And it gives LHUP a competitive advantage for students who want it.
Once LHUP has enough marketing concentration students to add a second marketing faculty member, some of the following courses could be added:  
· Personal selling
· Marketing management
· Integrated marketing communications
· International marketing

· A capstone course in marketing.

Substitute for PSYC313
PSYC313, Industrial and Organizational Psychology, is a major elective in the Management Concentration in the Business Administration Program.  It is usually offered once a year, sometimes twice, and is a WE course and therefore limited to 22 seats.  We have begun accepting PSYC235 Interpersonal and Leadership Skills, two sections of which are offered every semester, as a substitute and would like to formalize this practice.  

