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Course Syllabus   ART342 Print Design
I. Introductory Information

(A) Department Name: Art

(B) Department Catalog Number: ART342
(C) Course Title: Print Design
(D) Semester Hours of Credit: 3

(E) Clock Hours Per Week: 6
(F) Overlays: None

(G) Restrictions Upon Student Registration: ART217 Electronic Art and ART221 Typography or permission of the instructor.

II. Description of the Course

A. Catalog description: An introduction to processes and problems in print design. This course specifically builds upon skills developed in ART 221 Typography.

III: Exposition

A. Objectives: Upon completion of this course, students will be able to do the following:

1.  Demonstrate skill with basic print design formats.

2.  Demonstrate understanding and knowledge of the language of design as a graphic medium.

3.  Demonstrate competency with industry standard computer applications.

4.  Demonstrate an understanding of print processes and the terminology used in print design.

5.  Compare and discuss differences in design approaches.

6.  Demonstrate familiarity with print papers, formats, inks and finishing processes.

7.  Demonstrate proficiency applying the rules of typography.

B. Activities and Requirements: 

1.  A set of standards will be developed to determine what makes an effective design.

2.  Based upon examples, the class will develop criteria for evaluating designs used in a diversity of print media.

3.  There will be ongoing experimentation with brainstorming design alternatives.

4.  Class time will be devoted to the understanding, knowledge and uses of different type styles, materials and formats.

5. Projects will be assigned to improve student skills in typography, page layout and basic design principles. 

6.  Student progress will be evaluated by quizzes, assignments and the completion of a final project.

C. Major Units and Time Allotted: 



1. Introduction to course and distribution of course outline

1 hour



2. Prepress and workflow





18 hours



3. Printing processes, (offset, digital, gravure, embossing)

2 hours



4. Computer based page layout and design applications

15 hours



5. Advanced typography rules and skills



12 hours



6. Grid based design formats





12 hours



7. Paper and Ink (types of paper, considerations and concerns)
3 hours



8.  Proofing and platemaking





2 hours



9. Working with the printer





2 hours



10. Finishing processes (binding, coatings)



3 hours



11. Print design formats (including books, brochures and posters)
20 hours


Total








90 hours

D. Materials and Bibliography



1. Suggested textbooks may include:

Bann, David.  The All New Print Production Handbook.  New York, New York: Watson-Guptill. 2006.


2. Other materials: 



Videos and print design periodicals located in the library.



3. Bibliographic support: 

Blakeman, Robyn.  Bare bones of advertising print design. New York, New York: Rowman & Littlefield Publishers. 2004.

Caban, Geoffrey. World graphic design : contemporary graphics from Africa, the Far East, Latin America and the Middle East. New York, New York: Merrell Publishers. 2004.
Clair, Kate. Typographic workbook : a primer to history, techniques, and artistry. Hoboken, New Jersey: John Wiley and Sons. 2005

Goodman, Allison. 7 essentials of graphic design. Cincinnati, Ohio: How Design Books. 2001.

Heller, Steven, editor. Education of a Typographer. Allworth Press: New York, New York. 2004.

Heller, Steven and Karen Pomeroy. Design literacy : Understanding Graphic Design. Allworth Press: New York, New York. 1997.

Heller, Steven and Philip B. Meggs, editors. Texts on Type : Critical Writings on Typography.  Allworth Press: New York, New York. 2001.

Heller, Steven and Véronique Vienne, editors. Citizen Designer : Perspectives on Design Responsibility. Allworth Press: New York, New York. 2003. 

Carolyn Knight and Jessica Glaser.  Layout, making it fit : finding the right balance between content and space. Rockport Publishers: Beverly, Massachusetts. 2003.

Lupton, Ellen. Thinking with Type: A Critical Guide for Designers, Writers, Editors and Students. New York, New York: Princeton Architectural Press. 2004. 

Lupton, Ellen.  Skin : Surface, Substance + Design. New York, New York: Princeton Architectural Press. 2002.

White, Alex . Elements of graphic design : space, unity, page architecture, and type. Allworth Press: New York, New York. 2002.

Wong , Wucius. Principles of Form and Design. New York, New York: John Wiley & Sons. 1997.

IV. Standards 

Grading will be based on the student's ability to meet stated course objectives as listed in III. A.

V. Rationale and Impact:

A. This is a revision of an existing course, ART230 Computerized Design. These revisions as well as a numbering change to ART3xx will allow the course to parallel the ART308 Online Design course in the art department curriculum as well as follow the desired sequence after ART221 Typography. 


B. This course is designed for art majors and any students interested in print media design.


C. There is no expected impact on the art department or other departments.

VI. Cost and Staff Analysis: 

A. This is not a new course; it is a course revision.  

B. This course is expected to be offered annually.
VII. Date approved by University president: 

__________________________ 

_________________________

Dr. Keith T. Miller, President
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