TO:

The Arts and Sciences Curriculum Committee and


The University Curriculum Committee

FROM
:
The Faculty of the Communication Department



Karen E. Kline, Chair

DATE:

October 7, 2009

SUBJECT:
Proposal to revise the Communication Media program

After more than a year of research and preparation, the faculty of the Communication Department put forth this proposal detailing a significant revision of the Communication Media program.  We ask that you approve this proposal.
The major changes in the program are as follows:

1.  The name of the program shall change from “Communication Media” to “Communication.”

2.  The program requirements shall change as explained below.

· The existing Communication Media program consists of five core required courses and three emphases (Print Journalism, Broadcast, and Advertising and Public Relations).  Students must complete one emphasis consisting of two required courses.  In addition, students select 18 credits of Communication Media electives.  In the area of general education, students complete the standard general education requirements plus 18 credits of free electives.

· The proposed Communication program shall include four core required courses and six tracks (Journalism, Electronic Media, Advertising and Public Relations, Communication and Culture, Professional Communication, and Public Discourse and Performance).  Students must complete one track consisting of five required courses.  In addition, students select 15 credits of Communication electives.  In the area of general education, students will complete the standard general education requirements plus 15 credits of free electives.
· To summarize, the existing Communication Media program requires 39 credits of Communication Media courses (a mix of required and elective courses) and 81 credits of general education courses (the gen ed requirements plus 18 credits of free electives).  The proposed revised program will require 42 credits of Communication courses and 78 credits of general education courses (the same gen ed requirements plus 15 credits of free electives).  The total of 120 credits for graduation will not change.
3.  The proposed Communication program will incorporate courses within the existing Communication Studies program.  Upon the approval of the proposed program revision, we shall put forth a proposal to place the existing Communication Studies program into moratorium.
4.  The effective date for this program revision would be the start of the fall 2010 semester.  This time is needed to explain the changes to current students and to revise promotional materials in advance of the transition into the revised program.

5.  With the inception of the revised program, all JOUR, MCOM, and SPCH course prefixes shall change to the common prefix COMM.  To accommodate this, some courses will need to be re-numbered.  A chart explaining the requested course designation changes is attached.

RATIONALE AND JUSTIFICATION FOR THE PROPOSED CHANGES:

This proposed program revision was undertaken at the request of the former provost, Dr. Roger Johnson, as a means of consolidating the two Communication programs into one.  Through the process of generating this program revision, the department faculty have come to believe the proposed revision will enhance the education of student majors by deepening their knowledge and skills in their selected track.  
For example, under the current Communication Media program, students who select the Public Relations and Advertising Emphasis are only required to take two specialized courses in this area: Principles of Advertising and Public Relations Writing (although they may take additional electives as available).  Under the revised program, students who select the Public Relations and Advertising Track must complete five Track courses: the aforementioned Principles of Advertising and Public Relations Writing, plus Media Writing, Public Relations, and Communication Law and Ethics.  

We believe that the additional required Track courses, plus the required core (12 credits) and the 15 credits of Communication electives that students still must complete, will strengthen the students’ preparation for professional careers in their areas of specialization.  This will make them more marketable and more competitive with their peers graduating from other universities.  

The proposed program revision will also integrate the two Communication disciplines, Communication Media and Communication Studies.  The benefit will be a single program to promote and explain to prospective students and efficiencies in terms of schedule planning and course delivery.

Upon consultation with the dean and current provost, and with informal advice from the Chancellor’s Office via Dean White, we have determined that what we are proposing does qualify as a program revision rather than a new program.  The revised Communication program will retain the CIP code used for the current Communication Media program.

A SCHEMATIC OVERVIEW OF THE PROPOSED REVISION

Proposal:  Revision of the Communication Media program

Overview of the revision:  The proposed revision changes the program name to “Communication” and converts “emphases” into “tracks.”  Elements of the Communication Studies program are incorporated.  The total required credits increases from 39 to 42.   

Specific changes:

1.  The program name will change from “Communication Media” to “Communication.”

2.  The core required courses will change from five courses to four courses.

3.  There are currently three emphases in the Communication Media program, each consisting of two courses.  In the revision, there are six tracks with each consisting of five courses.

4.  The existing Communication Media major includes 18 credits of electives in the discipline.  The proposed revision reduces this to 15 Communication elective credits.

5.  Under the existing Communication Media program, there are 18 credits of general education (free) electives.  The proposed “Communication” program allows 15 credits of general education (free) elective.

	SUMMARY OF CHANGE IN REQUIREMENTS FOR THE STUDENT MAJOR

	Existing “Communication Media” program


	Proposed “Communication” program

	Five core required courses (15 credits)
	Four core required courses (12 credits)

	Students must complete one emphasis consisting of two courses (6 credits)
	Students must complete one track consisting of five courses (15 credits)

	Students must complete 18 credits of Communication Media electives
	Students must complete 15 credits of Communication electives

	The total program credits = 39 
	The total program credits = 42

	The major allows 18 credits of general education (free) electives.
	The major allows 15 credits of general education (free) electives.

	The standard 63 credits of General Education requirements.  
	The standard 63 credits of General Education requirements remain the same.


DESCRIPTION OF THE SIX TRACKS IN THE PROPOSED

COMMUNICATION MEDIA PROGRAM REVISION

JOURNALISM TRACK

This track prepares you for a career in print and online newspapers and magazines such as a reporter, editor, publisher, speech writer and other fields where concise, factual writing is required.  You will hone your news judgment ability and learn various writings styles such as feature writing, sports writing, and magazine and opinion writing.  You will also learn copy editing and media design skills.

ELECTRONIC MEDIA TRACK

This track prepares you for a broadcast career in television and radio.  The courses within the program are designed to give you knowledge of technology and software application; production skills; writing, recording and editing experience; and on-air performance skills.  You will be prepared to be a TV producer, radio DJ, sportscaster, reporter, production specialist and more.

ADVERTISING AND PUBLIC RELATIONS TRACK

This track prepares you for a career in advertising and public relations such as an advertising sales consultant, advertising designer, graphics specialist, public relations practitioner or writer for an advertising agency or public relations firm.  You will learn how to develop ad and PR campaigns.  This includes creative writing, design skills and market research methods.

COMMUNICATION AND CULTURE TRACK

This track prepares you to pursue a graduate level degree in the field of Communication by emphasizing courses in theory, research, cultural diversity, critical thinking, and rhetorical analysis.  You will learn by analyzing the media and other communication texts, propaganda and public opinion, or other topics of your choice through independent study.  Through this coursework you will build a foundation of knowledge and experience to prepare you for advanced study in Communication and related fields.  
PROFESSIONAL COMMUNICATION TRACK

This track prepares you for a career as a communication professional.  Courses in the track and experiences outside the classroom provide you with the skills and abilities to compose effective professional documents, deliver successful presentations, and lead productive teams.  This track opens up opportunities for you to enter, grow, and succeed in a variety of fields such as human resources, management, sales, training, consulting, and higher education administration. 

PUBLIC DISCOURSE AND PERFORMANCE TRACK

This track prepares you to perform for audiences for a variety of purposes.  You will become a confident, effective oral communicator by learning about message formation and analysis, critical thinking, and control over your vocal and nonverbal communication skills.  You will be prepared for a career in motivational speaking, professional training and consulting, ministry, lobbying and political communication, performance for theater and entertainment media, and others.

Proposal to Revise the Communication Media program - 

Requirements for the revised Communication Major at Lock Haven University:

· Four core required COMM courses (12 credits)

· One required track consisting of 5 COMM courses (15 credits)

· Five elective COMM courses (15 credits)

· Total COMM credits required for this major:  42

NOTE: Upon inception of the revised program, all course prefixes will change to COMM.  

Some re-numbering of courses will also be required.

	REQUIRED CORE COURSES FOR ALL COMM MAJORS:

	1.  Introduction to Communication (SPCH/MCOM 100)

	2.  Introduction to Mass Communication (MCOM 150)

	3.  Communication Capstone Seminar (SPCH/MCOM 400)

	4.  Cultural Studies in Mass Communication (MCOM 330)


	TRACKS:  THE COMM MAJOR MUST COMPLETE ONE TRACK CONSISTING OF FIVE REQUIRED COURSES.



	REQUIRED TRACK COURSES



	
	TRACK 1: Journalism
	TRACK 2: Electronic Media
	TRACK 3: Advertising & Public Relations

	1.
	Writing for the Mass Media 

(JOUR 190)
	Writing for the Media Writing 

(JOUR190)
	Writing for the Mass Media

(JOUR 190)

	2.
	News Reporting 

(JOUR 290)
	Broadcast Journalism: Radio (JOUR 295)
	Principles of Advertising 

(JOUR 292)

	3.
	News Editing (JOUR 393)


	Broadcast Journalism: Television (JOUR 310)
	Public Relations 

(SPCH 305)

	4.
	Online Journalism (JOUR 493)


	One specialty production course:  

Digital Video Editing (JOUR 370) 

OR 

Radio Workshop (JOUR 320) OR 

Video Workshop (JOUR 318)

OR

Corporate Video Production (JOUR 315)
	Public Relations Writing

(JOUR 495)

	5.
	Communication Law and Ethics (MCOM 494)
	Communication Law and Ethics (MCOM 494)
	Communication Law and Ethics

(MCOM 494)


	REQUIRED TRACK COURSES



	
	TRACK 4: Communication and Culture
	TRACK 5: Professional Communication
	TRACK 6:  Public Discourse and Performance

	1.
	Communication Research

(SPCH/MCOM 315)
	Small Group Communication 

(SPCH 103)
	Voice and Articulation

(SPCH 200) OR

Advanced Public Speaking

(SPCH3--)

	2.
	Communication Theory

(SPCH/MCOM 208)
	Communication Theory 

(SPCH/MCOM 208)
	Oral Interpretation

(SPCH 220)

	3.
	Gender and the Mass Media

(MCOM 210) OR Humanities Seminar: Gender and Communication (SPCH 328)
	Intercultural Communication (SPCH 304) OR Communication and Responsibility 

(SPCH 312)
	Video Workshop (JOUR 318) OR
Radio Workshop (JOUR 320)

	4.
	Television Criticism

(JOUR 305) OR Communication Analysis (SPCH 3--)
	Business Communication (SPCH 320)
	Argumentation and Debate (SPCH 303)

	5.
	One applied course:

Humanities Seminar: Introduction to Film (MCOM 328) 

OR
Propaganda and Public Opinion (MCOM 491) 

OR
Documentary Film (MCOM 392) OR
The Movies Look at the Media Professions (MCOM 215) 

OR
Independent Study (SPCH 499)
	Internship

(SPCH 369)
	One analytical course:

Communication and Responsibility (SPCH 405)

OR
Communication Analysis 

(SPCH 3--) 

OR 

Persuasion (SPCH 375)


	ELECTIVE COMM COURSES:  

THE COMM MAJOR MUST COMPLETE FIVE COMM ELECTIVE COURSES.  

THIS CAN BE ANY FIVE COMM COURSES (15 CREDITS) THAT ARE NOT REQUIRED FOR THE TRACK.




	GENERAL EDUCATION COURSES:  

THERE WILL BE NO CHANGE IN THE REQUIRED GENERAL EDUCATION COURSES. 
THE NUMBER OF GENERAL EDUCATION “FREE ELECTIVES” WILL CHANGE FROM 18 TO 15 CREDITS.


TABLE A:  Necessary Changes in Curricular Designations for the proposed Communication Program – Prefix Only Change
	Existing Communication Media or Communication Studies course
	changes to
	Revised course listing under proposed

Communication program

	JOUR 190 Writing for the Mass Media (name change already in curricular process)
	
	COMM 190 Writing for the Mass Media

	JOUR 205 Computer Mediated Writing
	
	COMM 205 Computer Mediated Writing

	JOUR 215 Sports Broadcasting
	
	COMM 215 Sports Broadcasting

	JOUR 290 News Reporting
	
	COMM 290 News Reporting

	JOUR 292 Principles of Advertising
	
	COMM 292 Principles of Advertising

	JOUR 305 Television Criticism
	
	COMM 305 Television Criticism

	JOUR 315 Corporate Video Production
	
	COMM 315 Corporate Video Production

	JOUR 318 Video Workshop
	
	COMM 318 Video Workshop

	JOUR 340 Advertising Design
	
	COMM 340 Advertising Design

	JOUR 369 Internship
	
	COMM 369 Internship

	JOUR 390 Feature Writing
	
	COMM 390 Feature Writing

	JOUR 391 Sports Writing
	
	COMM 391 Sports Writing

	JOUR 393 News Editing
	
	COMM 393 News Editing

	JOUR 394 Magazine Writers
	
	COMM 394 Magazine Writers

	JOUR 450 Opinion Writing
	
	COMM 450 Opinion Writing

	JOUR 488 Case Studies in Public Relations
	
	COMM 488 Case Studies in Public Relations

	JOUR 493 Online Journalism (name change already in curricular process)
	
	COMM 493 Online Journalism

	JOUR 495 Public Relations Writing
	
	COMM 495 Public Relations Writing

	JOUR 496 Advertising Campaign Development
	
	COMM 496 Advertising Campaign Development 

	JOUR 499/MCOM 499 Independent Study
	
	COMM 499 Independent Study

	MCOM 100/SPCH 100 Introduction to Communication
	
	COMM 100 Introduction to Communication

	MCOM 150 Introduction to Mass Communication
	
	COMM 150 Introduction to Mass Communication


TABLE A (continued):  Necessary Changes in Curricular Designations for the proposed Communication Program – Prefix Only Change

	Existing Communication Media or Communication Studies course
	changes to
	Revised course listing under proposed

Communication program

	MCOM 208/SPCH 208 Communication Theory
	
	COMM 208 Communication Theory

	MCOM 210 Gender and the Mass Media
	
	COMM 210 Gender and the Mass Media

	MCOM 325 Film Today
	
	COMM 325 Film Today

	MCOM 328 Humanities Seminar: Topics in Communication
	
	COMM 328 Humanities Seminar: Topics in Communication

	MCOM 330 Cultural Studies in Mass Communication
	
	COMM 330 Cultural Studies in Mass Communication

	MCOM 392 Documentary Film
	
	COMM 392 Documentary Film

	MCOM 400/SPCH 400 Communication Capstone Seminar
	
	COMM 400 Communication Capstone Seminar

	MCOM 491 Propaganda and Public Opinion
	
	COMM 491 Propaganda and Public Opinion

	MCOM 494 Communication Law and Ethics
	
	COMM 494 Communication Law and Ethics

	SPCH 100/MCOM 100 Introduction to Communication
	
	COMM 100 Introduction to Communication

	SPCH 102 Fundamentals of Public Speaking
	
	COMM 102 Fundamentals of Public Speaking

	SPCH 103 Small Group Communication
	
	COMM 103 Small Group Communication

	SPCH 104 Interpersonal Communication
	
	COMM 104 Interpersonal Communication

	SPCH 110 Speech for the Foreign Student
	
	COMM 110 Speech for the Foreign Student

	SPCH 200 Voice and Articulation
	
	COMM 200 Voice and Articulation

	SPCH 208/MCOM 208 Communication Theory
	
	COMM 208 Communication Theory

	SPCH 220 Oral Interpretation
	
	COMM 220 Oral Interpretation

	SPCH 300 Organizational Communication
	
	COMM 300 Organizational Communication

	SPCH 301 Listening and Conflict Management
	
	COMM 301 Listening and Conflict Management

	SPCH 303 Argumentation and Debate
	
	COMM 303 Argumentation and Debate

	SPCH 304 Intercultural Communication
	
	COMM 304 Intercultural Communication


TABLE A (continued):  Necessary Changes in Curricular Designations for the proposed Communication Program – Prefix Only Change

	Existing Communication Media or Communication Studies course
	changes to
	Revised course listing under proposed

Communication program


	SPCH 320 Business Communication
	
	COMM 320 Business Communication

	SPCH 328 Humanities Seminar: Topics in Communication
	
	COMM 328 Humanities Seminar: Topics in Communication

	SPCH 369 Internship
	
	COMM 369 Internship

	SPCH 375 Persuasion
	
	COMM 375 Persuasion

	SPCH 400/MCOM 400 Communication Capstone Seminar
	
	COMM 400 Communication Capstone Seminar

	SPCH 405 Communication and Responsibility
	
	COMM 405 Communication and Responsibility

	SPCH 434 Advanced Oral Interpretation
	
	COMM 434 Advanced Oral Interpretation

	SPCH 499 Independent Study
	
	COMM 499 Independent Study


TABLE B:  Necessary Changes in Curricular Designations for the proposed Communication Program – 

Courses Requiring Prefix and Number Change

	Existing Communication Media or Communication Studies course
	changes to
	Revised course listing under proposed

Communication program

	JOUR 159 Special Topics: First Year Student Seminar
	
	COMM 119 First Year Student Seminar

(also title change)

	JOUR 200 Mass Media Marketing
	
	COMM 225 Mass Media Marketing

	JOUR 210 Legal Writing
	
	COMM 235 Legal Writing

	JOUR 300 Environmental Journalism
	
	COMM 355 Environmental Journalism

	JOUR 320 Radio Workshop
	
	COMM 317 Radio Workshop

	MCOM 205 Supervised Communication Practicum
	
	COMM 202 Supervised Communication Practicum

	MCOM 215 The Movies Look at the Media Professions
	
	COMM 250 The Movies Look at the Media Professions

	MCOM 220 Communicating Criminal Procedures
	
	COMM 230 Communicating Criminal Procedures

	SPCH 159 Special Topics: First Year Student Seminar
	
	COMM 119 First Year Student Seminar

(also title change)

	SPCH 3--  Advanced Public Speaking (new course submitted for curricular approval)
	
	COMM 345 Advanced Public Speaking

	SPCH 3--  Communication Analysis (new course submitted for curricular approval)
	
	COMM 360 Communication Analysis

	SPCH 305 Public Relations
	
	COMM 333 Public Relations

	SPCH 315/MCOM 315 Introduction to Communication Research
	
	COMM 350 Introduction to Communication Research

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


TABLE C:  Necessary Changes in Curricular Designations for the proposed Communication Program – 

Courses Requiring Prefix and Title Change
	Existing Communication Media or Communication Studies course
	changes to
	Revised course listing under proposed

Communication program

	JOUR 295 Broadcast Journalism: Radio
	
	COMM 295 Radio Journalism

	JOUR 310 Broadcast Journalism: Television
	
	COMM 310 Television Journalism

	JOUR 370 Topics in Journalism
	
	COMM 370 Topics in Communication

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


TABLE D:  Full Reconfigured Course List under 
proposed Communication Program
	PREFIX
	COURSE NUMBER
	COURSE TITLE

	COMM
	100
	Introduction to Communication

	COMM 
	102
	Fundamentals of Public Speaking

	COMM
	103
	Small Group Communication

	COMM
	104
	Interpersonal Communication

	COMM
	110
	Speech for the Foreign Student

	COMM
	119
	First Year Student Seminar

	COMM
	150
	Introduction to Mass Communication

	COMM
	190
	Writing for the Mass Media

	COMM
	200
	Voice and Articulation

	COMM
	202
	Supervised Communication Practicum

	COMM
	205
	Computer Mediated Writing

	COMM
	208
	Communication Theory

	COMM
	210
	Gender and the Mass Media

	COMM
	215
	Sports Broadcasting

	COMM
	220
	Oral Interpretation

	COMM
	225
	Mass Media Marketing

	COMM
	230
	Communicating Criminal Procedures

	COMM
	235
	Legal Writing

	COMM
	250
	The Movies Look at the Media Professions

	COMM
	290
	News Reporting

	COMM
	292
	Principles of Advertising

	COMM
	295
	Radio Journalism

	COMM
	300
	Organizational Communication

	COMM
	301
	Listening and Conflict Management

	COMM
	303
	Argumentation and Debate

	COMM
	304
	Intercultural Communication

	COMM
	305
	Television Criticism

	COMM
	310
	Television Journalism

	COMM
	315
	Corporate Video Production

	COMM
	317
	Radio Workshop

	COMM
	318
	Video Workshop

	COMM
	320
	Business Communication 

	COMM
	325
	Film Today

	COMM
	328
	Humanities Seminar: Topics in Communication

	COMM
	330
	Cultural Studies in Mass Communication

	COMM
	333
	Public Relations

	COMM
	340
	Advertising Design

	COMM
	345
	Advanced Public Speaking

	COMM
	350
	Introduction to Communication Research


TABLE D (continued):  Full Reconfigured Course List under
proposed Communication Program
	PREFIX
	COURSE NUMBER
	COURSE TITLE

	COMM
	355
	Environmental Journalism

	COMM
	360
	Communication Analysis

	COMM
	369
	Internship

	COMM
	370
	Topics in Communication

	COMM
	375
	Persuasion

	COMM
	390
	Feature Writing

	COMM
	391
	Sports Writing

	COMM
	392
	Documentary Film

	COMM
	393
	News Editing

	COMM
	394
	Magazine Writing

	COMM
	400
	Communication Capstone Seminar

	COMM
	405
	Communication and Responsibility

	COMM
	434
	Advanced Oral Interpretation

	COMM
	450
	Opinion Writing

	COMM
	488
	Case Studies in Public Relations

	COMM
	491
	Propaganda and Public Opinion

	COMM
	493
	Online Journalism

	COMM
	494
	Communication Law and Ethics

	COMM
	495
	Public Relations Writing

	COMM
	496
	Advertising Campaign Development

	COMM
	499
	Independent Study

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Check Sheet for B.A. in Communication   (Effective Fall 2010) 

Grand total number of Communication (COMM) credit hours: 42

Consists of four CORE courses (12 hours), one TRACK of five courses (15 hours) and 15 COMM elective credits.

	I.  Required CORE courses for the Communication Major (required for all tracks)

	( COMM 100 Introduction to Communication

	( COMM 150 Introduction to Mass Communication

	( COMM 330 Cultural Studies in Mass Communication

	( COMM 400 Communication Capstone Seminar


	II. Required TRACK courses – Each student must complete one track

	Journalism Track – 

required courses:
	Electronic Media Track – 

required courses:
	Advertising and Public Relations Track – required courses:

	( COMM 190 Writing for the 

     Mass Media

( COMM 290 News Reporting

( COMM 393 News Editing

( COMM 493 Online Journalism

( COMM 494 Communication 

     Law and Ethics


	( COMM 190 Writing for the 

     Mass Media

( COMM 295 Radio Journalism

( COMM 310 Television Journalism

( One specialty production course:

     COMM 317 Radio Workshop 

or COMM 318 Video Workshop

or COMM 370 Digital Video Editing 

or COMM 315 Corporate Video 

     Production

( COMM 494 Communication Law 

     and Ethics
	( COMM 190 Writing for the 

     Mass Media

( COMM 292 Principles of 

     Advertising

( COMM 333 Public Relations

( COMM 495 Public Relations 

     Writing

( COMM 494 Communication Law

     and Ethics


	Communication and Culture Track – required courses:
	Professional Communication Track – required courses:
	Public Discourse and Performance  Track – required courses:

	( COMM 208 Communication 

     Theory

( Either COMM 210           

     Gender and the Mass Media 

or COMM 328 Gender and 

     Communication

( COMM 350 Introduction to 

     Communication Research

( Either COMM 305 

     Television Criticism 

or COMM 360 Communication 

     Analysis

( One applied course:

     COMM 215 Movies Look at 

     the Media Professions

or COMM 328 Introduction 

     to Film

or COMM 392 

     Documentary Film

or COMM 491Propaganda 

      and Public Opinion

or COMM 499 

     Independent Study


	( COMM 103 Small Group 

     Communication

( COMM 208 Communication Theory

( Either COMM 304 Intercultural 

     Communication 

or COMM 405 Communication and 

     Responsibility

( COMM 320 Business 

    Communication

( COMM 369 Internship
	( Either COMM 200 Voice and    

    Articulation 

or COMM 345 Advanced Public 

     Speaking

( COMM 220 Oral Interpretation

( Either COMM 317 Radio Workshop or COMM 318 Video Workshop

( COMM 303 Argumentation and Debate

( One analytical course:    

     COMM 360 Communication 

     Analysis 

or COMM 375 Persuasion 

or COMM 405 Communication and 

     Responsibility




Check Sheet for B.A. in Communication   (Effective Fall 2010) 

	III.  Communication Electives – 

Each student must complete 15 hours

	(                                                                                                                   3 s.h. 

	(                                                                                                                   3 s.h.

	(                                                                                                                   3 s.h.

	(                                                                                                                   3 s.h.

	(                                                                                                                   3 s.h.


	IV.   General Education:  78 hours required

	Foreign Language:  12 s.h. 

(Student must pass the fourth level)
	Liberal Arts Seminars: 3 required (9 s.h.)

	(                                                                                    3 s.h.                           
	( Humanities Liberal Arts Seminar                             3 s.h.

	(                                                                                    3 s.h.
	( Social Science Liberal Arts Seminar                        3 s.h.

	(                                                                                    3 s.h.
	( Natural Science Liberal Arts Seminar                      3 s.h.

	(                                                                                    3 s.h.
	  


	(   (   Art or Music or Theater or Dance                    6 s.h.
	( Lab Science                                                               3 s.h.

	( Composition                                                              3 s.h.
	( Lab Science                                                               3 s.h.

	( Literature                                                                   3 s.h.
	

	( Mathematics                                                              3 s.h.
	ELECTIVES  (15 hours)

	( Government (POLI) or Economics                           3 s.h.
	(

	( Philosophy                                                                 3 s.h.
	(

	( Psychology                                                                3 s.h.
	(

	( Sociology or Anthropology or Geography               3 s.h.
	(

	( Speech (COMM)                                                      3 s.h.
	(

	( World History                                                           3 s.h.
	

	( Wellness                                                                    3 s.h.
	


	Required Overlays

	Writing Emphasis (3 courses)

(
(
(
	Multicultural Emphasis (2 courses)

(
(

	Information Literacy (2 courses)

(
(
	External Experience (2 units)

(
(


