Draft syllabus last revised 11/12/09


Lock Haven University of Pennsylvania

Lock Haven, Pennsylvania

Department of Communication

JOUR 190  Writing for the Mass Media

I.     Introductory Information
A.  Department Name:  Communication

B.  Departmental Catalogue Number:  JOUR 190

C.  Course Title:  Writing for the Mass Media


D.  Semester Hours of Credit:  Three


E.  Clock Hours Per Week:  Three


F.   Overlays:  WE and IL
G. Restrictions Upon Student Registration: Completion of ENGL 100
II.    Description of the Course 

A. Catalog Description

Examines basic principles of effective journalistic composition, emphasizing in 
particular the development and organization of ideas relevant to news events and 
the expression of those ideas in clear expository prose. Students will read a variety 
of prose models and write a specified number of news articles.  The news writing 
process  includes researching, interviewing, drafting, revising, and submission in a 
timely fashion.

            B. Comprehensive Description (Optional)
III.   Exposition


A.  Objectives

            Upon completion of this course, students will be able to do the following:



 1. Write clear and focused news story leads for a variety of media, including print,   broadcast, and on-line delivery methods.


2.  Find and include specific evidence to support and develop those news leads.


3.  Organize news leads and supporting materials in unified, coherent patterns, using various methods of development.


4.  Write news stories for a variety of audiences. 


5.  Interview sources that either will be quoted directly or referred to in a written document.


6.  Revise news articles through progressive stages from rough draft to finished work. 


7.  Edit their own work according to the standard conventions of grammar, usage, punctuation, mechanics, and style that is used throughout the profession. 

            B.  Activities and Requirements
            Students will be required to do the following:


1.  Write a minimum of ten news articles or a minimum of 4,000 words.


2.  Receive library database, computer searching, and media literacy training and              demonstrate familiarity with the use of secondary sources and various   documentation styles. 


3.  Write effectively and understand the differences in a variety of styles and to a variety of audiences.  Hard new stories, news analysis, opinion essays, feature articles, letters, reports, memoranda, and critical reviews constitute the major genres.

4.  Write effectively both in and out of class and revise and edit under deadline. 


5.  Complete weekly assignments in groups in a newsroom-like environment. Students will be required to complete assignments as individuals and in a group, producing a media document suitable for publication.  

6.  Write a news feature story that demonstrates their mastery of the skills they were expected to develop upon completion of this course.
C.  Major Units and Time Allotted
            Major elements that are part of all writing assignments include lead sentences,        supporting evidence, organization, unity, continuity, context and attribution, style, and mechanics.



1.  On-line research training 





6 hours
        2.  Associated Press and inverted pyramid style 


3 hours
        3.  Interviewing






3 hours
        4.  Hard news stories






6 hours
        5.  News values






3 hours
        6.  Writing for radio






3 hours
        7.  Writing for on-line






3 hours
        8.  Writing for print






6 hours
        9.  Story sourcing, attribution, and ethical issues


6 hours
        10. News feature research and writing



6 hours
TOTAL:









45 hours

           D.  Materials and Bibliography


1.  Suggested textbook:   Yopp, J. J.  and McAdams, K.C.  Reaching audiences: A guide to media writing. Boston, MA:  Allyn & Bacon, 2008. 

2.  Other materials:  N/A


3.   Bibliographic support:


Atkin, C., J. Burgoon, and M. Burgoon. "How Journalists Perceive the Reading 


Audience."  Newspaper Research Journal, 4 (1983): 51-62.



Beasley, Maurine H. and Sheila A. Gibbons.  Taking their place: A documentary 


history of women and journalism. Lanham, MD: University Press of 


America, 1993.



Benedict, Helen.  Portraits in print: The art of writing profiles.  NY: Columbia 


University Press, 1990.



Benedict, Helen.  Virgins or vamps:  How the press covers sex crimes. New York: 

Oxford University Press, 1992.


Benton, M., and P.J. Frazier. "The Agenda-setting Function of the Mass Media at 


Three Levels of Information Holding." Communication Research, 3 (1976): 

261-274.

Blundell, William E.  The art and craft of feature writing. New York:  Penguin 




Books, 2005.
           Felder, Fred.  Reporting for the media, 8th ed.  New York: Oxford University 
Press, 2004.

Friedmann, A.  Writing for visual media, 2nd ed.  Burlington, MA: Focal Press, 


2006. 


Hansen, Anders (ed.).  The mass media and environmental issues. London: 



Leicester University Press, 1993.

Lieb, Thom.  All the news: Writing and teporting for convergent media, Boston, 


MA:  Alln and Bacon, 2009.

Rich, Carole.  Writing and reporting news:  A coaching method, 6th ed. Boston, 


MA: Wadsworth, 2010.


Sohn, A.B.  "Newspaper Agenda-setting and Community Expectations." 



Journalism Quarterly 61 (1984): 892-897.


Stovall, James Glen.  Writing for the media , 5th ed.  Boston: Allyn and Bacon, 


2002.


IV.    Standards
          Grades will be assigned in accordance with the policies of the University.  Students will be graded primarily on their mastery of skills and knowledge necessary to achieve competently designed, composed, and edited documents for the mass media.  The final grade is an average of the grades earned on all written assignments.

V.     Rationale and Impact



A.  This syllabus is a revision of the existing course, JOUR 190 News Writing.  
The primary purpose of this revision is to introduce students to writing for the 
media across various platforms by focusing on the style that is traditionally 
demonstrated in the workplace.  Students will learn how to produce publishable 
news stories by developing their prose in a laboratory environment that replicates a 
newsroom.


B.  The course is a core requirement for all students majoring in Communication 
Media, to be taken in their first or second year of study.


C.  There is no anticipated impact on existing programs or departments.

VI.    Cost and Staff Analysis

A.  The course can be taught with current faculty and University resources.  These 
resources include the networked writing laboratory in Raub.  

B.  At minimum, two sections of the course will be offered  every year.  Additional 
sections as needed may be offered.
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