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Department of Communication

SPCH 208/MCOM 208 Communication Theory

I. Introductory Information

(A) Department Name: Communication

(B) Department Catalog Number: 208
(C) Course Title: Communication Theory

(D) Semester Hours of Credit: 3

(E) Clock Hours Per Week: 3

(F) Overlays: N/A 
(G) Restrictions Upon Student Registration: MCOM 100, SPCH 100, SPCH 102, SPCH 103, or SPCH 104

II. Description of the Course

A. Catalog description: Surveys dominant theories in interpersonal, group, public, and mass communication.  Emphasis is placed on both establishing frameworks that provide a context for each theory and demonstrating how theories help illustrate the process of communication in applied settings.

B. Comprehensive description:  (Optional) 

III: Exposition

A. Objectives:  

1. Demonstrate an understanding of the essential features of current theories through written and oral presentations.

2. Explain the frameworks that communication theories fall under (e.g. Interpretive or Objective) and use them to analyze and evaluate theory.

3. Use theory to explain and evaluate the process of communication in multiple contexts outside of the classroom.

B. Activities and Requirements:

Activities related to Objectives in III.A.

1. Reading Assignments: Students will be required to complete the reading for each topic prior to the class session it is discussed.

2. Students will complete assignments that demonstrate a working knowledge of the features of selected theories currently being studied.

3. Through quizzes and other types of testing throughout the semester, students will provide evidence of their ability to explain the basic tenets of theories covered in reading and class.

4. Final Project: Students will explore class/reading material in further depth in order to demonstrate their ability to analyze, evaluate, and apply theory.

6. Participation: It is expected that students will come to each class prepared to offer cogent commentary, insight, and thoughtful questions. 

C. Major Units and Time Allotted:  

1. Overview 






(5 hours)


A. Objective and interpretive approaches


B. Seven traditions of communication theory 


C. Evaluation criteria for objective and interpretive theory 

2. Interpersonal theory 




(9 hours)


A. Messages 


B. Relationship development and maintenance 


C. Influence 

3. Group and Public theory




(18 hours)


A. Decision making 


B. Organizational communication 

C. Public rhetoric 

4. Mass Communication Theory 



(9 hours)


A. Media and culture 


B. Media effects 

5. Presentations 





(4 hours)










45 hours 

D. Materials and Bibliography

1. Suggested textbooks 

Anderson, R. & Ross, V. (2002). Questions of communication: A practical introduction to theory. New York: Bedford St. Martins.
Baldwin, J.R., Perry, S.D. & Moffitt, M.A. (2004). Communication theories for everyday life. New York: Pearson.

Cragan, J.F. & Shields, D.C. (1998). Understanding communication theory: The communicative forces for human action. New York: Allyn and Bacon.

Griffin, E. (2006). A first look at communication theory (6th ed.). New York: McGraw Hill.

2. Other materials:  N/A

3. Bibliographic support: 

Anderson, J.A. (1996). Communication theory: Epistemological foundations. New York: Guilford.

Pearce, W.B. & Pearce, K.A.  (2000). Extending the theory of the coordinated management of meaning (CMM) through a dialog process. Communication Theory, 10, pp. 405-423.

Petty, R. & Cacioppo, J. (1986). Communication and persuasion: Central and peripheral routes to attitude change. New York: Springer-Verlag.

Bormann, E., Cragan, J., & Sheilds, D. (1994). In defense of symbolic convergence theory: A look at the theory and its criticisms after two decades, Communication theory, 4, pp. 259-294.

Weick, K.E. (1995). Sensemaking in organizations. Thousand Oaks, CA.: Sage.

Fisher, W. (1987). Human communication as narration: Toward a philosophy of reason, value, and action. Columbia, S.C: University of South Carolina.

Gerbner, G., Gross, L., Morgan, M, & Signorelli, N. (1986). Living with television: The dynamics of the cultivation process. In J. Bryant & D. Zillman (Eds.) Perspectives on media effects (pp. 17-41), Hillsdale, N.J.: Lawrence Erlbaum Associates.

IV. Standards  

Written assignments will be graded according to depth and breadth of research, organization, clarity, coherence, grammar, and mechanics. Presentations will be judged on value of content, logical organization, and effective delivery. Participation will be evaluated based upon the frequency and value of contributions made during regular class discussions and activities. 

V. Rationale and Impact: 

A. This class meets an important need in the Communication Studies and Communication Media programs. Graduates with a communication degree should have a working knowledge of the communication process. Without a theory course, students are exposed to a few theory lectures associated with select courses in the discipline. This limited background hampers their ability to analyze and evaluate communication phenomena using a variety of perspectives.

B. The course is designed for majors in their sophomore year. This would allow students to use theory as a springboard for research in their third and fourth years when higher orders of thinking are required (e.g. analysis and evaluation).

C. As an elective for both programs, there is no anticipated impact on existing programs or departments.  

VI. Cost and Staff Analysis: 

A. There is no foreseen need for additional resources from the University.

B. As an elective, this course will be offered every third semester.

VII. Date approved by University president:  

____________________________________________
________________


Signature of the President
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