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Lock Haven University of Pennsylvania

Lock Haven, Pennsylvania

Communication Department
SPCH 322  Communication Analysis
I. Introductory Information
A. Department name: Department of Communication

B. Department Catalog Number: SPCH 322
C. Course Title: Communication Analysis
D. Semester Hours of Credit: 3
E. Clock hours per week:  3
F. Overlays: None
G.  Restriction on student registration: At least one 100 or 200 level speech course or with permission of the instructor.

II. Description of the Course
A. Catalog description  

Analyzes the persuasion that impacts us all, often beneath the level of awareness.  Students explore the process and purpose of analyzing and critiquing messages that affect social and political stability; self-fulfillment and personal happiness; and meaningful and healthy relationships.  Students make connections between the rhetorical message and ideas such as quality, value, goodness, and rightness to ensure that the power of rhetoric is used competently.
B. Comprehensive description:  (Optional)
III. Exposition
A. Objectives:  

Upon completion of this course, students will be able to do the following:

1. Demonstrate an understanding of persuasion in terms of functions, uses, settings, and historical foundations.
2. Demonstrate an understanding of scholarly ways of conceiving rhetorical ideas such as value, truth, influence, criticism, and quality. 
3. Illustrate how our communication impacts others.  

4. Demonstrate critical thinking through analysis of various communication strategies and rhetorical theories, both orally and in writing. 

5. Identify and acquire scholarly writings that both support and contradict a particular position.
6. Describe, analyze, interpret, and evaluate a public persuasive message.
7. Present a communication analysis (rhetorical criticism) to the class in an engaging and enlightening manner.
B. Activities and Requirements
1. Required readings/activities assigned
2. Class attendance and participation in discussion

3. Reading reflections presented orally or outlined in writing

4. Examinations based on readings
5. Presentation of a communication analysis (Presentation of a research paper or annotated bibliography)







C. Major Units and Time Allotted (45 hours)

1.   Classical foundations of rhetoric





9 hrs
2.   Rhetorical truth vs. “Truth”





3 hrs  
3.   Rhetorical messages






6 hrs  
4.   Values: Quality as art, science, and spirit




6 hrs
5.   Criticism: What critics do with rhetorical messages


6 hrs
6.   Four kinds of critical thinking: model for communication analysis
3 hrs 
7.   Communication Analysis approaches/methods



3 hrs  
8.   Communication Analysis presentations




9 hrs 








Total: 45 hrs
D. Materials and Bibliography

1. Suggested textbooks:

Pirsig, R. M. (2006).  Zen and the art of motorcycle maintenance: An inquiry into 
values.  New York: HarperTorch.

Stoner, M., & Perkins, S. (2005). Making sense of messages: A critical apprenticeship 

in rhetorical criticism. Boston: Houghton Mifflin Company.

A highly recommended supplemental textbook:

Bourhis, J., Adams, C., & Titsworth, S. (2009).  Style manual for communication 

studies (3rded.).  New York: McGraw-Hill. 

2. Other materials: none
3. Bibliographic support:  
Aristotle, (1991). The art of rhetoric.  (H. C. Lawson-Tancred, Trans.). New York: 

Penguin Books.

Black, E. (1988).  Secrecy and disclosure as rhetorical forms.  Quarterly Journal of Speech, 74, 133-150. 

Brock, B. L. Scott, R. L. Chesbro, J. W. (1990). Methods of rhetorical criticism: A twentieth-century perspective. Detroit: Wayne State University Press. 
Brockriede, W. (1972). Arguers as lovers.  Philosophy and rhetoric, 5, 1-11.

DiSanto, R. L., & Steele, T. J. (1990). Guidebook to Zen and the art of motorcycle maintenance: An inquiry into values.  New York: William Morrow and Company.

Foss, S. K. (2009). Rhetorical criticism: Exploration and practice (4th ed.). Long Grove, IL: Waveland Press

Foss, S. K., Foss, K. A., & Trapp, R. (2002). Contemporary perspectives on rhetoric (3rd ed.). Long Grove, IL: Waveland Press.
Granger, D. A. (2006). John Dewey, Robert Pirsig, and the art of living. New York: Palgrave MacMillion
Hart, R. P., & Daughton, S. M. (2004). Modern rhetorical criticism (3rd ed.). Boston: Allyn and Bacon.

Infante, D. A.  (1988).  Arguing constructively.  Prospect Heights, IL: Waveland Press, Inc.

Jaksa, J. A. & Pritchard, M. S. eds. (1996). Responsible communication: Ethical issues in business, industry, and the professions.  Cresskill, NJ: Hampton.

Jarratt, S. C. (1991). Rereading the Sophists: Classical rhetoric refigured.  Carbondale, IL: Southern Illinois Press.

Johnstone, H. W., Jr. (1981).  Toward an ethics of rhetoric.  Communication, 6. 305-314.

Kilbourne, J. (1999). Deadly persuasion: Why women and girls must fight the addictive power of advertising. New York: Free Press.

Neuliep, J. W. (1996). Human communication theory: Applications & case studies.  Boston: Allyn & bacon.

Osborn, M., & Osborn, S. (1992). Classical origins of public speaking. Boston: Houghton Mifflin Company. 

Plato. (1960). Gorgias. New York: Penguin Books.

 --- . (1973). Phaedrus and the seventh and eight letters. (Walter Hamilton, Trans.) New York: Penguin Books.
IV. Standards  
Grades will be assigned in accordance with University policy.  Students will be evaluated based on their ability to reflect a mastery of the course concepts through participation in classroom discussions, presentations, activities, and writing assignments. 
V. Rationale and Impact
A. Necessity of Communication Analysis:  This new course reflects our effort to provide students with a high quality theoretical understanding of communication and to prepare them to increase their critical thinking of persuasive messages for workforce marketability.
B. Class Audience:  Communication Analysis has been designed primarily for communication studies majors and serves as an elective.  Many other programs will be enhanced through having students take this course.  Communication Media, English, Sociology, Social Work, Philosophy, Psychology, Political Science, Health Science, Management, and Business Administration are some of the programs that could benefit from students taking this course as an elective.   
C. Effect on Existing Academic Departments: The course will have a minimum impact on other programs.  As an elective, it will help students develop general critical thinking, decision-making, and message formation, which they can transfer into other classes and the world of work, regardless of their fields.  
VI. Cost and Staff Analysis
A.  No additional staff or support costs are required.
B.  Communication Analysis will be offered once every two years.
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