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I.
Introductory Information


A.
Department Name:  Communication


B.
Departmental Catalog Number:  SPCH345

C.
Course Title:  Advanced Public Speaking


D.
Semester Hours:  3


E.
Clock Hours Per Week:  3 

            F.         Overlays: None



            G.

Restrictions Upon Student Registration:  Completion of General 
Education Speech course or permission of the instructor.

II.        Description of the Course


 A.  
Catalog Description:  Advanced study of the theory and practice of 

oral discourse.   Projects, assignments, and coursework designed to provide 
students with the opportunity to develop skills in oral communication beyond the 
level achieved in Fundamentals of Public Speaking.
III.
Exposition:

A.      Objectives:

                     Upon completion of this course, students will be able to do the following: 

  
         



1. Analyze the dynamic interrelationships existing between speakers, 


audience, message and occasion in the public speaking situation.



2. Improve critical thinking skills through speech analysis, speech 



evaluations and speech preparation.



3. Make style choices with emotional expressiveness and the use of 


humor.


                        4.  Understand the importance of audience analysis in selecting, developing, 

and presenting a topic. 



5. Evaluate the strengths and weaknesses of others’ speeches through the 


study of model speeches and by evaluating classmates’ presentations.



6. Demonstrate vocal, verbal, and nonverbal communication skills through 

participation in a variety of speaking situations.


B.
Activities and Requirements:



1.  Successful performances demonstrating voice and body control.



2.  Oral interpretation assignment.



3.  Speech(es) to motivate.



4.  Speech(es) to entertain.



5.  Extemporaneous speech.



6.  Debate.



7.  Assessments of self and others in various speaking situations.




C.
Major Units and Time Allotments:



1.
Physical and Vocal Control                          5 hrs



2.
Selection and Organization of Materials      5 hrs



3.
Audience Analysis

                      3 hrs



4.
Oral Interpretation                                        5 hrs



5.
Listening and Criticism of Oral Messages   2 hrs



6.         Speeches to Motivate


          8 hrs




7.         Speeches to Entertain


          7 hrs



8.         Extemporaneous speaking                            5 hrs



9.         Debate




          5 hrs


                                                                                   Total hours:   45 hrs.

D.
Materials and Bibliography:

1. Suggested textbooks:



Clark, Carlile S. & Hensley, Dana V. 38 Basic Speech Experiences, 2nd

                     ed. Logan, Iowa:  Clark Publishing, 2003.  

2.  Other materials:  None



3.  Bibliographic support:


    
Beebe, S.A. & S.J. Public Speaking: An Audience Centered Approach. 4th 

        ed. Boston:   Allyn and Bacon, 2000.


     
Brydon, Steven R. & Scott, Michael D. Between One and Many. 3rd ed. 

        Mt. View, CA: Mayfield Publishing, 2000. 


   
 Burgoon, Michael. Nonverbal Communication:  The Unspoken Dialogue. 


        New York:   McGraw-Hill, 1996.


     
Clark, Carlile S. & Hensley, Dana V., 38 Basic Speech Experiences, 2 nd. 



           Logan, Iowa:  Clark Publishing, 2003.


    
 Foss, Sonja K., Foss, Karen A., & Trapp, Robert. Contemporary 


           
      
Perspectives on Rhetoric 2nd ed. Illinois:   Waveland Press, 1991.


     
Fraleigh, Douglas M.  & Tuman,  Joseph S.  Speak Up!  Boston, MA:



     
 Bedrord/St.Martin’s, 2009.
     
Goffman, E. The Presentation of Self in Everyday Life.  Garden City, 
   
      
N.Y.:  Doubleday, 1959.


     
Gregory, Hamilton. Public Speaking for College & Career. Boston:  


     
McGraw-Hill, 2002.


     
Lucas, Stephen E.  The Art of Public Speaking (7th edition)  Boston,  MA:       
     
McGraw-Hill, 2001.


McKerrow, Raymie E. & Gronbeck, Bruce.  Principles and Types of                
Speech Communication 14th ed. N.Y.:  Longman, 2000.

                 
Phillips, Gerald M. Communication Competencies. Carbondale:  Southern                                                        
Illinois Univ. Press, 1991.

Phillips, Gerald M. and Kathleen M. Kougl and Lynn Kelly.  Speaking in 
Public and Private.  Indianapolis:  Bobbs-Merrill, 1985.


Tanner, Fran Averett, Creative Communication, 5th ed.  Topeka, KS:  
Clark Publishing, 1996.


Vasile, Albert J., Speak with Confidence.  Boston, MA:  Allyn & Bacon, 
2004.


Wilson, John F. and Carroll Arnold.  Public Speaking as a Liberal Art, 3rd 
ed.  Boston: Allyn and Bacon, 1974.


Young, Kathryn Sue & Travis, Howard P., Oral Communication:  Skills, 
Choices and Consequences. Illinois:  Waveland Press, Inc. 2004.


     
Zarefsky, David. Public Speaking, 3rd ed. Boston:  Allyn and Bacon, 2002.   


Zolten, J. Jerome and Gerald M. Phillips.  Speaking to an Audience.  
Indianapolis; Bobbs-Merrill, 1985.

IV. Standards


Grades will be assigned in accordance with the policies of the university.  Students will be graded primarily on their mastery of presentational skills and the knowledge and understanding of communication theories, analysis, and evaluation beyond the level achieved in Fundamentals of Speech. 

V. Rationale and Impact:

A.  The primary purpose of this course is to enable communication majors and                   interested students to experience public speaking at a higher level of proficiency. Students will learn how to produce professional presentations by exploring a variety of speaking situations.


B.  This is designed specifically for those who pursue careers in professions that

 require skills and knowledge in advanced speaking and performance situations.


Those professions include but are not limited to the following:
1. Motivational Speaking/Entertaining
2. Politics/Lobbying/Legal Professions
3. Training/Communication Consulting
4. Performing on the Radio/TV/in the Theatre
5. Public Relations and Advertising
6. Clergy

C.  As an elective for both programs, there is no anticipated impact on


existing programs or departments.

VI.     Cost and Staff Analysis:


A. No effect on university resources such as supplies, equipment, staff, and travel 
support.

   B. To be offered at least every two years.

