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Lock Haven University of Pennsylvania, Lock Haven, Pennsylvania

Department of Communication
COMM 240 Online Public Relations
I. Introductory Information

A. Department Name: Communication 
B. Department Catalog Number: COMM240
C. Course Title: Online Public Relations
D. Semester Hours of Credit: 3
E. Clock Hours Per Week: 3
F. Overlays: None
G. Restrictions Upon Student Registration: COMM 190 Writing for the Mass Media or permission of the instructor.
II. Description of the Course
A. Catalog description 
Examines new media technologies used to publish public relations information on the Internet. Primary foci are gathering data, constructing multi-media public relations releases, and publishing on a website documents with embedded audio and video. Students gain practical experience in delivering information electronically.
B. Comprehensive description: None
III. Exposition
A. Objectives
Upon completion of this course, students will be able to do the following:

1. Complete a successful search for information upon which to base a multi-media public relations release.
2. Write in a style appropriate for online media.
3. Interview sources to obtain reliable information content, digital documents, and trustworthy statistics.
4. Demonstrate critical thinking about theoretical, ethical, and legal issues related to online public relations.
5. Demonstrate knowledge of relevant legal and ethical issues.

6. Demonstrate accuracy, fairness, diversity, creativity, and promptness.
7. Demonstrate a critical understanding of how communicators in the converging new media can serve best both clients and the public at large.

B. Activities and Requirements
1. Create an individual blog.
2. Publish on a website public relations releases with embedded audio and video.
3. Read about and discuss the changing face of public relations and the role that online media has in this change.
4. Develop photo scanning, sizing, and cropping skills.

5. Plan, design, create, and publish a web-based site for posting public relations releases.
6. Read about and discuss relevant legal and ethical issues.
C. Major Units and Time Allotted 
	TOPIC

1. Introduction to issues elicited by the advent of online public relations
	HOURS

3

	2. Conceiving, designing, and constructing blogs
	3

	3. Researching and gathering information to support online public relations releases
	9

	4. Composing online public relations releases embedded with audio and video
	15

	5. Designing public relations web sites
	9

	6. Discussing ethical and legal issues of online public relations releases
	6

	Total hours
	45


D. Materials and Bibliography

1. Suggested textbook:
Wilkinson, J. S., Grant, A.E., & Fisher D. (2008). Principles of convergent journalism. NY: Oxford University Press.

2. Other materials:  Students shall need access to the following items:
A laptop computer
A website
An 8 Gigabyte minimum flash drive
A device capable of recording audio usable on the Web

A device capable of shooting video usable on the Web
Supporting software
A digital camera
3. Bibliographic support: 
Aldrich, L. S. (1999).  Covering the community: A diversity handbook for media.  Newbury Park, CA: Pine Forge Press.

American Journalism Review @ http://www.ajr.org/

Aronson, M., Spetner, D., & Ames, C. (2007).  The public relations writer's handbook: The digital age.  Hoboken, NJ: Jossey-Bass.
Bivins, T. (2009).  Mixed media: Moral distinctions in advertising, public relations, and journalism.  NY: Routledge.

Foust, J.C. (2008).  Online journalism: Principles and practices of news for the web.  Scottsdale, AZ: Holcomb Hathaway. 

Garrand, T. (2006).  Writing for multimedia and the web.  3rd ed.  Burlington, MA: Focal Press. 

Moore, R. J., & Collins, E. (2010).  Advertising and public relations law.  NY: Routledge.

Online Journalism Review @ http://www.ojr.org/

Online Journalism.com (pub. by Online Journalism Review http://www.onlinejournalism.com)

Parsons, P, J. (2004).  Ethics in public relations: A guide to best practice.  London: Kogan Page.
Sriramesh, K. & Vercic, D. (2009).  The global public relations handbook: Theory, research, and practice.  NY: Lawrence Erlbaum.

The Cyber Journalist @ http://www.cyberjournalist.net/
The Online News Association @ http://journalists.org/
Wilcox, D. L. (2009).  Public relations writing and media techniques.  NY: Allyn & Bacon.

IV. Standards 
Grades will be assigned in accordance with University policy and will be based upon student demonstration of a mastery of the course material through such means as discussions, papers, and online skills.
V. Rationale and Impact 
A. This course is designed to reflect the current practice of contemporary public relations. With the advent of media convergence, no longer is it sufficient simply to write news releases or to distribute audio and video recordings.
B. Although an elective open to all majors in the Communication program, this course also is open to other students with sufficient computer and writing backgrounds and with a desire to acquire additional online skills.
C. The content does not adversely affect other programs, but it can be used by other programs wishing to list it as an elective.
VI. Cost and Staff Analysis 
A.  Requiring no additional faculty resources, Online Public Relations can be taught by existing faculty.  Because much of the required equipment is available in either the television and radio studios or the computing center, the initial additional financial commitment is limited to the purchase of 5 digital cameras totaling the 2010 price of $1,000.
B. As an elective in the Communication program, it will be offered in rotation with other public relations journalism elective courses.  It will be offered every other year. 
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