Date of last revision:; 10/11/05

TO: Arts and Science Curriculum Committee and
University Curriculum Committee

FROM: Department of Communication and Philosophy
DATE: September 15, 2005
SUBJECT:  Request for change of course number for SPCH 312 Communication and
Responsibility
The Communication Studies faculty, supported by the Department of Communication
and Philosophy, requests the following course number change:
From
SPCH 312 Communication and Responsibility
To
SPCH 4- - Communication and Responsibility

Rationale: The level of difficulty in this course is more appropriate for a 400-level
course.
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Proposed Syllabus
Communication and Responsibility

SPCH 312

I. Introductory Information

Department name: Department of Communications and Philosophy
Department catalog number: spcH 312

Course title: Communication and Responsibility

Semester hours of credit: Three semester hours

Clock hours per week: Three clock hours per week

Overlays: Writing Emphasis and Information Literacy

Restriction on student registration: At least one 100 or 200 level speech course
and PHIL102 or permission of the instructor. -
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II.  Course Description

Designed to explore the appropriate and effective use of words and actions as they affect our
communication and relationships, We discuss theories and standards by which our
communicative acts are chosen and evaluated. We discuss responsible communicative choices
we make in order to refine our various communicative paradigms, Finally, this course can help
.communicators deal with the consequences that result from using language and nonverbal
communication competently and ethically,

"Ethical issues inay arise in human behavior whenever that behavior could have significant impact on other
persons, when the behavior involves conscious choice of means and ends, and when the behavior can be
Judged by standards of right and wrong." (Johannesen, 2002, p, I).

III.  Exposition
A. Objectives:
Upon completion of the course, the student will be able to do the following:

1) Amalgamate and differentiate information concerning ways of conceiving
ideas such as value, responsibility, respect, and accountability in
communication.

2) IMustrate sow what we communicate impacts others,

3) Question, clarify, and criticize views of communication scholars and other
writers, which consider effectiveness and appropriateness of communication,

4) Demonstrate critical thinking through analysis of various commuinication
strategies and rhetorical theories, both orally and in writing,

5) Develop personal approach or code for assessing the ethics of communicative
acts.

6) Identify and acquire scholarly writings that both support and contradict a
particular position by means of electronic data banks and the library,
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B. Activities
1) Class attendance and participation in discussion
2) Presentation of reflection papers based on readings
3) Take examinations

4) Write papers

C. Major Units and Time Allotted (15 weeks)
Communication ethics is the general and systematic study of what ought to be the grounds and
procedures for attaining more effective results from appropriately chosen verbal and nonverbal

messages,

1) Habit formation, character development, and the human communication experience—

3 wks

2) Ethical issues inherent in the human communication process—2 wks (e.g., symbol
misusing “animals," communication competence, speaker responsibilities, encoding messages,
language, nonverbal communication, receiver “response-abilities, " listening, decoding messages,
communication expectation, and fechnologically enhanced communication, y)

3) Argumentation, collaboration, and communication responsibilities inherent in the
community—2 wks (e.g., Raw debate, verbal aggression, skillful discussion, argumentation,
dialogue, invitational rhetoric, "polite" discussion, voice, persiasive campaigns and social
movements, use of persuasive fallacies, use of empathy, and role-models)

4) Communication ethics in news, religious, political, and legal messages—2 wks

- (e.g, Scriptwriting, ghostwriting, plagiarism, "victims," explicit pictures, profanity, propaganda,
emply rheforic, demagogues, lying, ambiguity, and persuasive definitions.)

5) Conceptual perspectives for evaluation of communication ethics and formal codes of
communication ethics—2 wks (e g, questioning, discourse, public vs. private standards, call fo
conscience, invitational rhetoric, and human rights,)

6) Communication ethics as applied in interpersonal communication & small group
discussion—2 wks (e.g., deception, "foo much” truth, secrets, reciprocity, self-disclosure,
groupthink, and "unconditional” love.)

7) Communication ethics as applied to intercultural, multicultural, & organizational
communication—2 wks (e.g. silence, organizational loyalty, power, confidentiality, whistle-
blowing, subliminal persuasion, stereotyping, leadership, and hate speech).

D. Materials and Biography
1) Suggested textbooks: A highly recommended supplemental textbook:

Johannesen, R. L. (2002). Ethics in human communication (5™ ed.). Prospect Heights,
IL: Waveland Press.

2) Bibliographic support
Black, E. (1988, May). Secrecy and disclosure as thetorical forms. Quarterly Journal of

Speech, 74, 133-150,
Brockriede, W. (1972). Arguers as lovers. Philosophy and rhetoric, 3, 1-11.

Day, D. G. (1966, February). The ethics of democratic debate. Central States Speech

Journal, 17, 5-14,
Deetz, S. (1983). Keeping conversation going: The principle of dialectic ethics.

Communication, 7, 263-288.
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Denton, R. E., Ir. ed. (1991). Ethical dimensions of political commuynications. New York:
Praeger.

Denton, R. E., Jr. (1999). Political communication ethics: An oxymoron? Westport, CT;
Praeger.

Eubanks, R. T. (1980). Reflections of the moral dimension of communication. The
Southern Speech Communication Journal, 45, 297-312.

Exstrom, M. (2000). Reading, writing, ‘rithmetic...and responsibility. State Legislatures,
26(9), 30-33.

Goldzwig, S. R. (1989, Fall). A social movement perspective on demagoguery:
Achieving symbolic realignment. Communication Studies, 40, 202-228,

Infante, D. A. (1988). Arguing constructively. Prospect Heights, IL: Waveland Press,
Inc.

Jaksa, J. A. & Pritchard, M. S. eds. (1996). Responsible communication: Ethical issues in
business, industry, and the professions. Cresskill, NJ: Hampton.

Jansen, V. J. (1997). Ethical issues in the communication process. .Mahwah, NT:
Erlbaum,

Johannesen, R. L. (1996). Ethics in human communication (4" ed.). Prospect Heights,
IL: Waveland Press.

Johnstone, C. L. (1995). Evolution, speech, and morality: Towards a rhetoric of survival.
Dialogue and Universalism, 5, (3) 85-104.

Johnstone, C. L. (1990, August), Academic freedom in the speech classroom; Toward an
ethics for teaching. ACA Bulletin, 63-70.

Johnstone, C, L. (1983). Communication and responsibility: Teaching ethics in human
communication. Texas Speech Communication Journal, 8, 3-8,

Johnstone, H. W., Jr. (1981). Toward an ethics of rhetoric. Communication, 6. 305-314.

Josephson Institute of Ethics: 1998 Report Card on the Ethics of American Youth. (1998,
October 19). [On-line], Available: http:/fwww, josephsoninstitute.org/98-
Survey/98survey.htm

Kilbourne, I, (1999). Deadly persuasion: Why women and girls must fight the addictive
power of advertising. New York: Free Press.

Lickona, T. (1991). Educating for character: How our schools can teach respect and

responsibility, New York, NY: Bantam,

Neuliep, J. W., (1996). Human communication theory: Applications & case studies.
Boston: Allyn & bacon,

Rawlins, W. K. (1983). Individual responsibility in relational communication. In Mary S.
Mander, (Ed.), Communications in transition. New York: Praeger.

Smeltzer, M. A. (1996). Lying and intersubjective truth: A communication based
approach to understanding lying. Argumentation, 10, 361-373.

Spitzberg, B. H., Canary, D, J., & Cupach, W. R, (1994). A competence-based approach
to conflict. In D, D. Cahn (Ed.), Conflict in personal relationshins (pp.183-202).
Hillsdale, NJ: Lawrence Erlbaum, '

Thayer, L. (1973). Communication: Ethical and moral issues. New York: Gordon and

Breach, Science Publishers,
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IV. Standards: Students will be evaluated based on their ability to reflect an understanding
of course concepts through classroom participation, reaction paper presentations, and
written assignments.

V. Rationale and Impact
A. Necessity of Communication and Responsibility: The Speech Communication
department has developed a proposal for new curriculum, and a discipline name change
from Speech Communication to Communication Studies. These changes reflect our
effort to provide students with a high quality theoretical understanding of
communication and to prepare them to increase their workforce marketability.

B. Class Audience: Communication and Responsibility has been designed primarily for
speech communication majors, but the topics of the course have application for anyone
wishing to build communication competence in areas that are important to us: social and
political stability, self-fulfillment, meaningful relationships, personal happiness,
communal progress and well-being. It is this life-impacting potential that gives
communication inherent connections with ideas such as quality, value, goodness,
rightness, and accountability. Students will be equipped to use communication more
respectfully and responsibly.

C. Effect on Existing Academic Departments: Many other programs will be
enhanced through having students take Communication and Responsibility. Programs
such as Mass Communication, Journalism, Humanities, Education, Sociology, Social
Work, Philosophy, Political Science, Health Science, Management, Theatre and
Psychology are only a few of the programs that could benefit from students taking this
course. The course will help students develop general communication skills such as
assertiveness, respectful participation, critical thinking, decision-making, facing
consequences, and writing, which they can transfer into other classes, Students will also
be able to examine their own paradigms and apply theoretical knowledge of respectful
and responsible communication to their personal and professional relationships,
regardless of their fields.

VL. Cost and Staff Analysis

A. No additional staff or support costs are required.
B. Communication and Responsibility will be offered once every two years.

VIL  Date approved by University president

Signature of the University president Date
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Date of last revision: 10/11/05

TO: Arts and Science Curriculum Committee and
University Curriculum Committee

FROM: Department of Communication and Philosophy
DATE: September 15, 2005
SUBJECT:  Request for change of course number for SPCH 312 Communication and
Responsibility
The Communication Studies faculty, supported by the Department of Communication
and Philosophy, requests the following course number change:
From
SPCH 312 Communication and Responsibility
To
SPCH 4- - Communication and Responsibility

Rationale: The level of difficulty in this course is more appropriate for a 400-level
course.
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Proposed Syllabus
Communication and Responsibility

SPCH 312

I, Introductory Information

Department name: Department of Communications and Philosophy
Department catalog number: SpcH 312

Course title: Communication and Responsibility

Semester hours of credit: Three semester hours

Clock hours per week: Three clock hours per week

Overlays: Writing Emphasis and Information Literacy

Restriction on student registration: At least one 100 or 200 leve] speech course
and PHIL102 or permission of the instructor, -
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IL.  Course Description

Designed to explore the appropriate and effective use of words and actions as they affect our
communication and relationships. We discuss theories and standards by which our
communicative acts are chosen and evaluated. We discuss responsible communicative choices
we make in order to refine our various communicative paradigms. Finally, this course can help
-communicators deal with the consequences that result from using language and nonverbal
communication competently and ethically.

"Ethical issues may arise in human behavior whenever that behavior could have significant impact on other
persons, when the behavior involves conscious choice af means and ends, and when the behavior can be
Judged by standards of right and wrong.” (Johannesen, 2002, p. 1},

III.  Exposition
A. Objectives:
Upon completion of the course, the student will be able to do the following:

1) Amalgamate and differentiate information concerning ways of conceiving
ideas such as value, responsibility, respect, and accountability in
communication,

2) Hlustrate sow what we communicate impacts others,

3) Question, clarify, and criticize views of communication scholars and other
writers, which consider effectiveness and appropriateness of communication,

4) Demonstrate critical thinking through analysis of various communication
strategies and rhetorical theories, both orally and in writing,

5) Develop personal approach or code for assessing the ethics of communicative
acts.

6) Identify and acquire scholarly writings that both support and contradict a
particular position by means of electronic data banks and the library.
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B. Activities

1) Class attendance and participation in discussion
2) Presentation of reflection papers based on readings
3) Take examinations

4) Write papers
C. Major Units and Time Allotted (15 weeks)

Communication ethics is the general and systematic study of what ought to be the grounds and
procedures for attaining more effective results from appropriately chosen verbal and norverbal

messages.

1) Habit formation, character development, and the human communication experience—
3 wks

2) Ethical issues inherent in the human communication process—2 wks (e.g., symbol
misusing "animals," communication competence, speaker responsibilities, encoding messages,
language, nonverbal communication, receiver "response-abilities, " listening, decoding messages,
communication expectation, and fechnologically enhanced communication,)

3) Argumentation, collaboration, and communication responsibilities inherent in the
community—2 wks (e.g., Raw debate, verbal aggression, skillfill discusston, argumentation,
dialogue, invitational rhetoric, "polite” discussion, voice, persuasive campaigns and social
movements, use of persuasive fallacies, use of empathy, and role-models)

4) Communication ethics in news, religious, political, and legal messages—2 wks

" (e.g. Scriptwriting, ghostwriting, plagiarism, "victims, " explicit pictures, profanity, propaganda,
emply rheforic, demagogues, lying, ambiguity, and persuasive definitions.)

5) Conceptual perspectives for evaluation of communication ethics and formal codes of
communication ethics—2 wks (e.g., questioning, discourse, public vs. private standards, call to
consclence, invitational rhetoric, and human rights,)

6) Communication ethics as applied in interpersonal communication & small group
discussion—2 wks (e.g., deception, "too much" truth, secrets, reciprocity, self-disclosure,
groupthink, and "unconditional” love, )

7) Communication ethics as applied to intercultural, multicultural, & organizational
communication—2 wks (e.g. silence, organizational loyalty, power, confidentiality, whistle-
blowing, subliminal persuasion, stereotyping, leadership, and hate speech).

D. Materials and Biography
1) Suggested textbooks: A highty recommended supplemental textbook:

Johannesen, R. L. (2002). Ethics in human communication (5" ed.). Prospect Heights,
IL: Waveland Press.

2) Bibliographic support
Black, E. (1988, May). Secrecy and disclosure as rhetorical forms. Quarterly Journal of
Speech, 74, 133-150.
Brockriede, W. (1972). Arguers as lovers. Philosophy and rhetoric, 5, 1-11.
Day, D. G. (1966, February), The ethics of democratic debate. Central States Speech
Journal, 17, 5-14.
Deetz, S. (1983). Keeping conversation going: The principle of dialectic ethics.

Communication, 7, 263-288.
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Denton, R. E,, Jr. ed. (1991). Ethical dimensions of political communications. New York:

Praeger.
Denton, R. E,, Jr. (1999), Political communication ethics: An oxymoron? Westport, CT:
Praeger.

Eubanks, R. T. (1980). Reflections of the moral dimension of communication. The
Southern Speech Communication Journal, 45, 297-312,

Exstrom, M. (2000). Reading, writing, ‘rithmetic...and responsibility. State Legislatures,
26(9), 30-33.

Goldzwig, 8. R. (1989, Fali). A social movement perspective on demagoguery:
Achieving symbolic realignment. Communication Studies, 40, 202-228,

Infante, D. A. (1988). Arguing constructively. Prospect Heights, IL: Waveland Press,
Inc.

Jaksa, J. A, & Pritchard, M. S. eds. (1996). Responsible communication: Ethical issues in
business, industry, and the professions. Cresskill, NJ: Hampton.

Jansen, V. J. (1997). Ethical issues in the communication process. .Mahwah, NI
Erlbaum,

Johannesen, R. L. (1996). Ethics in human communication (4™ ed.). Prospect Heights,
IL: Waveland Press,

Johnstone, C. L. (1995). Evolution, speech, and morality: Towards a rhetoric of survival.
Dialogue and Universalism, 5, (3) 85-104,

Johnstone, C. L. (1990, August). Academic freedom in the speech classroom; Toward an
ethics for teaching, ACA Bulletin, 63-70.

Johnstone, C. L, (1983). Communication and responsibility: Teaching ethics in human
communication, Texas Speech Communication Journal, 8, 3-8,

Johnstone, H. W., Jr. (1981). Toward an ethics of rhetoric. Communication, 6. 305-314.

Josephson Institute of Ethics: 1998 Report Card on the Ethics of American Youth, (1998,
October 19). [On-line], Available; http:/fwww josephsoninstitute.org/98-
Survey/98survey.htm

Kilbourne, J. (1999). Deadly persuasion: Why women and girls must fight the addictive
power of advertising. New York: Free Press.

Lickona, T. (1991). Educating for character: How our schools can teach respect and

responsibility, New York, NY: Bantam,

Neuliep, J. W., (1996). Human communication theory: Applications & case studies.

Boston: Allyn & bacon,
Rawlins, W. K. (1983). Individual responsibility in relational communication. In Mary 8.

Mander, (Ed.), Communications in transition. New York: Praeger.

Smeltzer, M. A. (1996). Lying and intersubjective truth: A communication based

approach to understanding lying. Argumentation, 10, 361-373,
Spitzberg, B. H., Canary, D, J., & Cupach, W. R. (1994). A competence-based approach

to conflict. In D. D. Cahn (Ed.), Conflict in personal relationships (pp. 183-202).

Hillsdale, NJ: Lawrence Erlbaum,

Thayer, L. (1973). Communication: Ethical and moral issues. New York: Gordon and

Breach, Science Publishers.
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IV. Standards:  Students will be evaluated based on their ability to reflect an understanding
of course concepts through classroom participation, reaction paper presentations, and :
written assignments.

V. Rationale and Impact
A. Necessity of Communication and Responsibility: The Speech Communication
department has developed a proposal for new curriculum, and a discipline name change
from Speech Communication to Communication Studies. These changes reflect our
effort to provide students with a high quality theoretical understanding of
communication and to prepare them to increase their workforce marketability.

B. Class Audience: Communication and Responsibility has been designed primarily for
speech communication majors, but the topics of the course have application for anyone
wishing to build communication competence in areas that are important to us; social and
political stability, self-fulfillment, meaningful relationships, personal happiness,
communal progress and well-being. It is this life-impacting potential that gives
communication inherent connections with ideas such as quality, value, goodness,
rightness, and accountability. Students will be equipped to use communication more

respectfully and responsibly.

C. Effect on Existing Academic Departments: Many other programs will be
enhanced through having students take Communication and Responsibility. Programs
such as Mass Communication, Journalism, Humanities, Education, Sociology, Social
Work, Philosophy, Political Science, Health Science, Management, Theatre and
Psychology are only a few of the programs that could benefit from students taking this
course. The course will help students develop general communication skills such as
assertiveness, respectful participation, critical thinking, decision-making, facing
consequences, and writing, which they can transfer into other classes, Students will also
be able to examine their own paradigms and apply theoretical knowledge of respectful
and responsible communication to their personal and professional relationships,
regardless of their flelds.

V1. Cost and Staff Analysis

A, No additional staff or support costs are required.
B. Communication and Responsibility will be offered once every two years.

VIL. Date approved by University president

Signature of the University president Date



