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I. Introductory Information:


A.  Department Name:
Health and Physical Education


B.  Department Catalog Number:
HPED3--


C.  Course Title:  Sport Media Communication Relations


D.  Semester Hours of Credit:
3



E.  Clock Hours Per Week:
3


F.  Overlays:
None

G.  Restrictions Upon Student Registration: Restricted to 


  Sport Administration majors or permission of the instructor.  Prerequisites: 


     all HPED Sport Administration 100 and 200 required courses.


II. Description of the Course:


  Catalog description: An examination of the interrelationship between sports and media in today’s society.  This course draws on theories of rhetoric and social criticism by examining media’s role in telling the story of sports and, in telling that story, shaping and reinforcing cultural values.  The course will utilize various broadcasts, print, and electronic media to examine how they are vital to the success of the sport organization. 

III. Exposition:

A.  Objectives:  


  Upon completion of this course, students will be able to do the following:

      1.  Compare and contrast the print and electronic media.

2.
Analyze the roles of a media relations director and sports information director.

3.
Evaluate the components necessary to conduct a successful media day.

4.
Explain the proper components involved in preparing and executing effective sport news releases to both print and electronic media.

5.
Analyze public and media relation campaigns including procedures of proper grammar, creativity, and writing strategies for both collegiate/amateur and professional events.
6. Develop and analyze evaluation methods for sport media visual aids including event photos, NFL film, editing processes, and feature photos.

7.
Appraise and demonstrate the proper procedures involved with conducting special events, business meetings, and awards banquets.

8.
Analyze the difference within the sport media production for daily and long term usage and for radio, television, print, and internet production. 

9.
Evaluate the components of successful sport journalism and broadcasting including anchoring, live radio, and play-by-play coverage.

10. Critique financial statements of sport media projects and analyze the connection between the ratings game and financial growth.
11.
Compare and analyze ethical issues in sport media that focus on gender and race. 

12.
Research and evaluate employment practices in the sport media field while examining common resume, cover letter, and interviewing techniques in the field.  



B.
  Activities and Requirements:




1.
Participate in Class Discussions and Activities


           
2.   Take Examinations and Quizzes

3. Complete Group Media Portfolio Project

4. Write News Articles/Press Releases

5. Present Speech/Public Debate
6. Do Research and Presentation
7. Create Media Brochures
8. Conduct Group and Individual Interview


C.

Major Units and Time Allotted:




1.   Mass Communication: The Process of Sport Information

(1 hrs.)



a.  Foundations 



b.  Historical View



c.  Changing Times 


d.  New Media Environments

e.  Implications

f.   Future

g.  Growth

h.  Convergence

i.   Competition

j.   Entertainment



2.  The Broadcast Media and Reporting 




(6 hrs.)






a.
Approach





b.   Types of Approaches






c.  
What Determines Approach





d.   Different Styles





e. 
Opinion





f.  
The “Homer”




g.  
Criticism





h. 
First-Person





i.  
Social Commentary





j. 
Techniques





k.   Planning Ahead





l. 
Deadline





m.  Interpersonal and Small Group Communication





n.  
Search and Background





o.  
Interviewing





p.
Objective





q. 
Audience





r.  
Respect





s. 
Specific Questions





t.  
Story Outline





u. 
At the Scene




3.  Print Media 







(5 hrs.)





a.
An Overall Framework





b.
Specific Types of Reporting





c. 
Game Stories





d. 
Developed Game Stories





e. 
Beat Game Stories





f. 
Game Day Sidebars





g.  
Features





h. 
Context





i. 
Personalization





j. 
Magazines





k. 
Niche Magazines





4.  
Public and Media Relation 





(5 hrs.)





a.
The Sports Media Perspective 





b.
Active Voice





c. 
Writing Strategies, Grammar, Words, and Numbers





d. 
Local Information





e.  
Simplicity





f.  
Solid Reporting





g. 
Broad Education





h. 
Creativity and Originality





i.  
Personalization





j.  
Using Sound and Scripting





k.   Outside Elements





l. 
Leads and Terminology





m. 
Packages and Television





n.
On Campus





o. 
The Big Leagues








p.  
The Public Relations Perspective





5.
Electronic Media



(4 hrs.)





a.
Internet 

a. 




b.
By the Numbers

b. 




c.
Content Considerations

c. 




d.
Functionality

d. 




e.
Versatility

e. 




f.
Uniqueness

f. 




g.
Resources





6.  Sport Media Visual Aid





(5 hrs.)






a.
Event Photography

a. 




b.
Shooting on Location

b. 




c. 
Football

c. 




d. 
Basketball

d. 




e. 
Other Sports

e. 




f. 
Feature Photography

f. 




g. 
General Rules

g. 




h. 
Practicing

h. 




i. 
The Photography of NFL Films

i. 




j. 
Editing





7. 
Play-by-Play and Anchoring





(3 hrs.)





a.
Anchoring






b.
Control






c.
Be Yourself





d.
Be Creative






e.
Entertain






f.
Play by Play






g.
Raised on Radio






h.
The Electronic Eye






i.
Role of the Analyst






j.
Final Advice





8. 
Sport Media Production





(3 hrs.)






a.
Daily Sports Production 






b.
Print






c.
Broadcast






d.
Daily Sports Production






e.
Longer Productions 






f.
Live Sports Production






g.
Television Production





h.
Chain of Command






i.
Radio Production






j.
The Future





9.
Financing the Sport Media Projects




(2 hrs.)

a. 




a. 
Economics the Bottom Line





b.
The Ratings Game





c. 
New Approaches





d.
Economic Synergy and Breakdown



10. Ethical Issues in the Sport Media



(4 hrs.)





a.
Conflict of Interest





b.
Media Ownership





c.
Relationships





d.
Perks





e.
“Homers”




f.
Advertising






g. 
A Double Standard




11.  Gender, Race, and Sport Media Interaction


(3 hrs.)






a.
Gender Images in the Media





b.
Crashing the Men's Club






c. 
Sexploitation

a. 




d.
The Color of Sports





e. 
Minorities in the Media





f.
The Reporting of Race





12.
 Sport Media Employment




(2 hrs.)





a.
The Bad News





b. 
The Numbers Game





c.
The Money Pit





d.  
The Good News





e.
Experience





f. 
Portfolios and Resume Tapes





g.   Employer Expectations





h.   Resumes, Cover Letters and Interviews




i.    Agents




13.  Examination






(2 hrs)



D.
Materials and Bibliography:

1.
  Suggested textbooks: 

Brown, R.S. and O’Roarke, D. (2003). Topics in sports communication.  
Westport, CT: Praeger.
Nichols, W., Moynahan, P., Hall, A., and Taylor, J. (2001). Media relations in 
sport. Morgantown: WV. Fitness Information Technology.

Rowe, D. (2003).  Sport, culture, and the media (2nd ed.).  Buckingham, 
UK: Open University Press.


Schultz, B. (2005).  Sports media reporting, producing, and planning. 


Burlington: MA.  Elsevier Inc.



2.
Other materials:  TC \l1 "



None



3.
Bibliographic support:


Evans, P. and Wurster, T. (1999). Blown to bits : How the new economics of 


information transforms strategy. Boston, MAL Harvard Business School 


Press, 261.


Garland, S.B. (1999). Whose info is it, anyway?, Business Week, 13 



September, 114.


Hunter, K. (1998).  Electronic Journal Publishing: Observations from Inside.  


D-Lib Magazine, ISSN 1082-9873  







(http://www.dlib.org/dlib/july98/07hunter.html).


Jacso, P. (2000). FindArticles.com embraces free content trend: This new 


service offers free access to periodicals – along with a few weaknesses. 


Information Today. 17(10), 38-40.


Norton, M.J. (2000). Introductory concepts in information science. Medford, 


NJ: Information Today, Inc. for the American Society for Information 


Science.


Peek, R. (2000). Jump-starting electronic books: Can new alliances and 


producers successfully challenge paper publishing? Information Today,


17(3), 46;  48.


Perkins, R.A. (2000). Infocommerce: Internet strategies for database 



publishers.  Philadelphia: Haverstraw Publishers.


Quint, B. (2000). And you will sell us the rope”: An immense, web-based 


virtual library is coming - and fairly soon. Information Today, 17(3), 8; 10; 

12.


Quint, B. (2000). Major scholarly publishers unite to integrate article 



delivery. Information Today, 17(1), 12; 54.


Quint, B. (2000).  NetLibrary offers 15,000 E-book titles to 100 large public 


libraries in trial program. Information Today, 17(3), 18-19.


Quint, B., (2000). Suppose we bought dialog…what steps would we take to 


improve and enhance its database?  Information Today, 17(5), 7-8; 10.


Torr, J.D. (2003).  Professional sport: Examining pop culture.  Farmington 


Hills, MI: Greenhaven.


Trujillo, N. “(1992). Interpreting (the work and the talk of) baseball: Perspectives on ballpark culture.” Western Journal of Communication, 56,  350-371.

Sherman, C. (2000). Google introduces Web Directory using Netscape’s Open 

Directory Project Data.  Information Today, 17(5), 14.

What’s ahead for 2000? Prognostications from 13 information industry leaders. Information Today, 17(1), 63-66.

What’s ahead for 2001? Predictions from 13 information industry sages. Information Today, 18(1), 52-55; 57.


 IV.
Standards:



A.

Attendance and active class participation.



B.
  
A completed group media portfolio project.

      
C.

Completion and class discussion of speech/public debate.

D.
   A completion of sport news articles and sport press releases.



E.
   Written exams will be designed to reflect the student’s understanding of topics 




discussed in the course.


F. 

Complete a group research project on media and sport issues.


V.
Rationale and Impact:




A.    This course has been created to meet the National Association of Sport and 





Physical Education (NASPE) accreditation requirements for Sport 






Administration majors.  Sport Administration graduates will be actively 






involved in sport administration and community relations during their careers.



B.  
The course is specifically designed for Sport Administration majors.

     

C.  
This course will not adversely affect other departments, programs, or courses 




and will have a positive impact on the Sport Administration major.


VI.
Cost and Staff Analysis:



A.  
The inclusion and requirement of this core course in the sport administration 





curriculum may require additional staff in the Health and Physical Education 





Department.




B. 

This course will only be offered every other fall semester until the numbers of 




students in the program increase to offer the class every fall to help with 





graduation class requirements.

   VII. 
Date approved by the University president:

 

__________________________
     _____________________



Signature of the President


Date

