Bachelor of Arts with Music Marketing Track Checksheet
Full Name:  ____________________________________________________________________________ 
ID # ________________
Entrance Date:  ___________________________________ 

Transfer Credits From:  _________________________

Advisor:  ________________________________________

12 Student Recitals Requirement met (Advisor’s Signature)  ___________________________________ Date of Completion ____________


28 hours of External Experiences Completed (Advisor’s Signature) ______________________________ Date of Completion: ___________
   
General and Special Education Requirements
□  Wellness Core …………………………….……………
  3

Skills Core ………………………………………………..
  9

□ 
English Composition …………………………….….
3

□ 
Mathematics (Math 102  Number Systems)…….….. 
3

□
Speech ……………………………………………….
3

Humanities ………………………………………………..
12
□  Art/Music/Theatre/Dance………………………..….   6
□ 
Literature …………………………………………..
3

□
Philosophy …………………………………………
3

Social and Behavioral Sciences …………………………..
12
□  World History ………………………………………
3

□
Political Science or Economics …………………….
3

□
 
Psychology………………………………………….   3
□  Sociology, Anthropology, or Geography ……………
3
Natural Sciences ……………………………………….….
6

□ 
Biological Sciences, Chemistry



Geology, or Physics ………………………………...
6

Liberal Arts Seminars ………………………………..  9


□  Musi 328 Ethnic Music Seminar………….……  3

□  Social Sciences…………………………………. 3

□  Natural Sciences………………………………..  3

□  Foreign Language (completion through level IV).... 12
 

Overlay Requirements

    □   3 courses WE (writing emphasis)
    □   2 courses IL (information literacy)

    □   2 courses MC (multicultural)

    □   2 units (28 hours) EE (external experience)


Total General Education ……………………….…...…….  63
BA Music Marketing Course Requirements

Marketing  …………………………………………..……
15
□ 
Mrkt 200 Introduction to Marketing ………………….
3

□ 
Mrkt 300 Consumer Marketing ……………………….
3

□ 
Mrkt 305 Internet Marketing and e-Commerce ……….
3
□
Mrkt 310 Entrepreneurial and 

                Small Business Marketing ………………..… 3
□ 
Mrkt 410 Marketing Research ...……………………….
3


Music History Literature ………………..…………………… 4
□ 
Musi 400  Music History after 1750 ………………….
2
□ 
Musi 312  Music History to 1750 …………………….
2

Applied Instruction ………………………………………….
8
□ 
Musi 121 or a Combination of Musi 121/122 ….………
8
Methods Courses …………………………………………….
   7
□ 
Musi 124  Percussion Methods ………………………..
1

□ 
Musi 128  String Methods – Upper Strings ……………
1

□
Musi 118  String Methods – Lower Strings …………...
1

□ 
Musi 119  Woodwind Methods – Concert Winds ……
1

□ 
Musi 129  Woodwind Methods – Transposing Winds ..
1

□ 
Musi 326  Brass Methods – Lower Brass ……………
1

□ 
Musi 336  Brass Methods – Upper Brass ……………...
1

Required Supporting Courses ……………………………
23
□   Musi 108 Music Explorations ………………………… 2
□  Musi 109  Group Piano I ………………………………  1
□  Musi 109  Group Piano II ………………...……………  1
□  Musi 203  Theory I ……………...……………………..  2

□  Musi 204  Theory II …………………………………… .2
□  
Musi 111-116  Ensembles ………………….…………...8
□  
Musi 205  Music Technology…………………………... 1
□  
Musi 105 Contemporary Trends………………………... 3
□ 
Musi 3—Music Marketing …………………………...
 3

Total Music Marketing Requirements ……...……..………  57

Total General Education and Music Marketing Requirements:  120
Students enrolled in the Music Marketing Degree must complete 28 hours of external experiences before graduation.
Students will be.
A pretest will be given to those enrolled in the Music Marketing major  to see if there are deficiencies in music history or music theory or both.  Those students showing such deficiency will need to enroll in either MUSI 101 (Introduction to Music) or MUSI 103 (Basic Musicianship) or both as the Art/Music/Theatre/Dance  General Education courses.
