Summary of Student Learning Outcomes Assessment– AY 2009-2010
Program of Communication Media
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	When and By Whom Were Results Analyzed?
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #1:

Print emphasis students shall produce a news story suitable for publication that involves reporting and writing.
	Not later than their senior year students shall produce a story that will be evaluated by the Communication Media faculty using the appropriate Print Journalism rubric.  
	Seventy percent of students shall score a passing grade on the Print Journalism rubric.
	JOUR 290 News Reporting (Fall 09):
 58  %  met expectations 
(17 out of 29)
 JOUR 190
News Writing

(Spring 2010):

64.4  %  met expectations 

(38 out of 59)


	Stories shall be collected in the course and names removed; stories will be evaluated by another instructor using the Print Journalism rubric.
	 FORMCHECKBOX 
  Objective wholly satisfied

 X Objective not wholly satisfied. Follow-up strategy is:

Both data sets were drawn from lower-level (1st and 2nd year) courses.  Collect data set from 3rd or 4th year Journalism students next year.
	Will increase the number of in-class news writing exercises in 2010-2011.

	Goal #2:

Broadcast emphasis students shall produce a news story suitable for broadcast that involves reporting, writing, and recorded sound and/or images.
	Not later than their senior year students shall produce a story that will be evaluated by the Communication Media faculty using the appropriate Broadcast Journalism rubric.
	Seventy percent of students shall score a passing grade on the Broadcast Journalism rubric.
	JOUR 295 Broadcast Journalism: Radio (Fall 2009): 
 72.7 %  met expectations 
(8 out of 11 )
JOUR 310 Broadcast Journalism: TV (Spring 2010):

 100  %  met expectations 

(14 out of 14 )
	Stories shall be collected in the course and names removed; stories will be evaluated by another instructor using the Broadcast Journalism rubric.
	X  Objective wholly satisfied

   FORMCHECKBOX 
 Objective not wholly satisfied. 

	If in 2013 more than 70 percent of students have met or exceeded the rubric standards for three successive years, then a new rubric for assessment will be developed.


Summary of Student Learning Outcomes Assessment– AY 2009/2010
Program of Communication Media

	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	When and By Whom Were Results Analyzed?
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #3:

Public relations and advertising students shall produce a project demonstrating competence in directing a message toward a target audience.


	Not later than their senior year students shall produce a project that will be evaluated by the Communication Media faculty using the Public Relations and Advertising rubric.
	Seventy percent of students shall score a passing grade on the Public Relations and Advertising rubric.

	JOUR 292 Principles of Advertising (fall 2009):

 80  %  met expectations 

(16 out of 20 student projects)

SPCH 305 Public Relations  
(Spring2010):

 76.1 %  met expectations
 (16 out of 21)

	The assigned project shall be collected in the course and names removed; submission will be evaluated by another instructor using the Public Relations and Advertising rubric.
	X  Objective wholly satisfied

 FORMCHECKBOX 
Objective not wholly satisfied. 


	If in 2013 more than 70 percent of students have met or exceeded the rubric standards for three successive years, than a new rubric for assessment will be developed.
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	Goal #4:

When responding to options presented in a list of scenarios, upper division students’ selection of ethical choices will correlate more closely to those of the faculty and media professionals than will the ethical choices made by first-year students.
	Students in 
MCOM 150 Introduction to Mass Communication (first-year course) and students in upper division courses including MCOM 492 Communication Law and Ethics (fourth-year course) will participate in an online questionnaire during the fall semester.
	The significance of difference between the lower division and upper division students is less than 0.05.  This statistic would mean that we are 95% confident that there is a difference in their scores.

	Data not collected in 2009-2010 due to sabbatical leave of faculty member who does this research.
	The survey instrument (SNAP) will collect the data and send it to the faculty for statistical analysis.  Data will be analyzed with a cross-tabulation chi-square using the weighted cases approach.
	 FORMCHECKBOX 
 Objective wholly satisfied

 FORMCHECKBOX 
  Objective not wholly satisfied. 

	Data to be collected in 2010-2011.   
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	Goal #5:

Students will have published five professional stories/media pieces in on or off campus media.
	In the last semester of their senior year, students shall submit a portfolio to their adviser and the department chairperson.
	Seventy percent of students shall produce a portfolio of five professional pieces.
	 December 2009, May 2010, and August 2010 graduates: 20 out of 28 met goal =  71.4 % met goal.


	Individual analysis:
Graduating seniors invited by personal letter to show portfolio to program head  when applying for graduation

	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. 

	If in 2013 more than 70 percent of graduating students have met or exceeded the rubric standards for three successive years, then a new rubric for assessment will be developed.

	Goal #6:

Students will demonstrate  competency appropriate to entry-level discipline-relevant employment.  
	When students undertake an internship in their junior or senior year, their competency/

suitability for entry-level employment will be assessed formally by their on-site supervisor.
	Seventy percent of students shall be deemed competent for entry-level employment in a relevant field.
	Spring, Summer & Fall 2009:  
 11 out of 11students who completed internships were deemed competent for entry-level employment by their on-site supervisors =  100% met goal.


	Individual analysis:

The final evaluation form for student interns requests this assessment from the on-site supervisor.  Data will be collated annually by program head.

	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. 


	If in 2013 more than 70 percent of students have met or exceeded the rubric standards for three successive years, then a new rubric for assessment will be developed.


Overall what changes/improvements are planned as a result of the assessments shown in the table?

Our assessment plan continues to show the effectiveness of our teaching and student learning, consistent with past years.  The only goal not met was #1, and that may be the result of data collection at the lower level of writing proficiency (from 1st and 2nd year students).   

The faculty will carry out these same assessments for the 2010-2011 academic year, because the existing goals are relevant to the Journalism, Electronic Media, and Advertising and Public Relations Tracks in the newly-developed Communication program which replaces the Communication Media program in fall 2010.   For goal #1, data will be collected from upper-level (3rd or 4th year) students in the Journalism Track.  

In addition, in 2010-2011 assessment goals will be developed for the Communication and Culture, Professional Communication, and Public Discourse and Performance tracks in the newly-developed Communication major. 
