APPENDIX A:  Student Learning Outcomes Assessment Worksheets
Journalism and Mass Communication Program – AY 2002-2003
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and By Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #1:

Print emphasis students shall write an effective summary lead for a newspaper story.
	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty
	Seventy percent of students shall succeed.
	56%   met  expectations

	8/23/02 - JMC faculty collectively evaluated unsigned writing samples taken in JOUR 190 News Writing (spring 02) during program meeting

	 FORMCHECKBOX 
 Objective wholly satisfied

X Objective not wholly satisfied. Follow-up strategy is:

Test in JOUR 290
News Reporting (fall 03) 
	Will re-examine by:

8/23/04



	Goal #2:

Broadcast emphasis students shall write an effective broadcast story based on a print news story.
	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty.


	Seventy percent of students shall succeed.
	NOT ASSESSED 02-03
	NOT ASSESSED 02-03
	Follow-up strategy is:

Test in JOUR 310
Broadcast Journalism: Television (spring 04)
	Will re-examine by:
8/23/04

	Goal #3:

Public relations and advertising students shall write an effective news release based on a fact sheet.


	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty.


	Seventy percent of students shall succeed.
	NOT ASSESSED 02-03
	NOT ASSESSED 02-03
	Follow-up strategy is:

Test in JOUR 488 Case Studies in Public
Relations (fall 03) and JOUR 495 Public Relations Writing (spring 04)

	Will re-examine by:
8/23/04



Student Learning Outcomes Assessment Worksheet
Journalism and Mass Communication Program – AY 2002-2003
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and By Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #4:

Students shall show competency in grammar and spelling.
	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty.


	Seventy percent of students shall make no more than five spelling errors and five errors of grammar.
	NOT ASSESSED 02-03
	NOT ASSESSED 02-03
	Follow-up strategy is:

Test in

various Writing Emphasis courses in AY 2003-04

	Will re-examine by:

8/23/04



	Goal #5:

Students will have published five professional stories/media pieces in on- or off-campus media.
	In the last semester of their senior year, students shall submit a portfolio to their adviser.
	Seventy percent of students shall produce a portfolio of five news stories.
	   38%  met expectations

	Individual analysis:
Graduating seniors invited to show portfolio to dept. chair by 5/17/03 via personal letter; $5.00 monetary award

	 FORMCHECKBOX 
 Objective wholly satisfied

X  Objective not wholly satisfied. Follow-up strategy is:

Measure again spring 2004; find way to require graduating seniors to  show portfolio

	Will re-examine by:
8/23/04


Other observations?  Unexpected findings?  Overall what changes/improvements are planned as a result of the assessments shown in the table?

____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

Student Learning Outcomes Assessment Worksheet

Journalism and Mass Communication Program – AY 2003-2004
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and By Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #1:

Print emphasis students shall write an effective summary lead for a newspaper story.
	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty
	Seventy percent of students shall succeed.
	JOUR 290 News Reporting (fall 03):

 71 % met  expectations


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;     data coded by course instructor
	X Objective wholly satisfied

  FORMCHECKBOX 
 Objective not wholly satisfied. Follow-up strategy is:

Re-test in JOUR 290 News Reporting 

   (fall 04)


	Will re-examine by:

       8/23/05

	Goal #2:

Broadcast emphasis students shall write an effective broadcast story based on a print news story.
	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty.
	Seventy percent of students shall succeed.
	JOUR 310 Broadcast Journalism: Television (spring 04):

  68 % met expectations


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;     data coded by course instructor
	 FORMCHECKBOX 
 Objective wholly satisfied

X Objective not wholly satisfied. Follow-up strategy is:

Re-test in

JOUR 310 Broadcast Journalism:

Television 
(spring 06)


	Will re-examine by:

      AY 05-06 when JOUR 295 Broadcast Journalism: Radio and JOUR 310 Broadcast Journalism: Television are taught again.

	Goal #3:

Public relations and advertising students shall write an effective news release based on a fact sheet.


	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty.
	Seventy percent of students shall succeed.
	JOUR 488 Case Studies in Public Relations (fall 03):

  52 % met expectations

JOUR 495 Public Relations Writing (spring 04):

 44 % met expectations


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;     data coded by course instructor
	 FORMCHECKBOX 
 Objective wholly satisfied

X Objective not wholly satisfied. Follow-up strategy is:

Re-test  in

JOUR 495 Public Relations 

   Writing (spring 06)
	Will re-examine by:

      AY 2005-06 when JOUR 495 is taught again.



Student Learning Outcomes Assessment Worksheet

Journalism and Mass Communication Program – AY 2003-2004
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #4:

Students shall show competency in grammar and spelling.
	Not later than their senior year students shall take a test administered by the journalism and mass communication faculty.
	Seventy percent of students shall make no more than five spelling errors and five errors of grammar.
	Grammar Testing:

JOUR 205 Computer Mediated  

   Writing (fall 03):

 55 % met expectations

JOUR 495 Public Relations 

   Writing (spring 04):

 55 % met expectations

JOUR 215 Sports Broadcasting 

   (spring 04);

 68 % met expectations

Spelling Testing:

JOUR 495 Public Relations 

   Writing (spring 04):

 52 % met expectations
	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;     data coded by course instructor
	 FORMCHECKBOX 
 Objective wholly satisfied

X Objective not wholly satisfied. Follow-up strategy is:

Re-test in various Writing Emphasis courses in AY 2004-05.

	Will re-examine by:

       8/23/05

	Goal #5:

Students will have published five professional stories/media pieces in on- or off-campus media.
	In the last semester of their senior year, students shall submit a portfolio to their adviser.
	Seventy percent of students shall produce a portfolio of five news stories.
	 NOT ASSESSED 03-04


	NOT ASSESSED 03-04

	Follow-up strategy is:

Measure again spring 2005; find way to require graduating seniors to  show portfolio
	Will re-examine by:

       8/23/05


Other observations?  Unexpected findings?  Overall what changes/improvements are planned as a result of the assessments shown in the table?

The primary reason so many students failed the public relations writing assessment is because they did not take seriously the directions, which said to write the release for a Chicago newspaper.  The students who failed buried Chicago deep in the story.  We should emphasize more strongly the importance of following directions.
Student Learning Outcomes Assessment Worksheet

Communication Media Program (formerly named Journalism and Mass Communication) – AY 2004-2005
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #1:

Print emphasis students shall write an effective summary lead for a newspaper story.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	NOT ASSESSED 04-05

	NOT ASSESSED 04-05
	Follow-up strategy is: Re-test in JOUR 190 News Writing (spring 2006)
	Will re-examine by: 
8/25/06

	Goal #2:

Broadcast emphasis students shall write an effective broadcast story lead based on a print news story.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	NOT ASSESSED 04-05
	NOT ASSESSED 04-05
	Follow-up strategy is:  Test in JOUR 310 Broadcast Journalism: Television (spring 2006)
	Will re-examine by:

AY 2005-06, when JOUR 295 and JOUR 310 are taught again.

	Goal #3:

Public relations and advertising students shall write an effective news release based on a fact sheet.


	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	NOT ASSESSED 04-05
	NOT ASSESSED 04-05
	Follow-up strategy is:  Test in JOUR 495 Public Relations Writing (spring 2006)

	Will re-examine by:

AY 2005-2006 when JOUR 495 is taught again.



Student Learning Outcomes Assessment Worksheet

Communication Media Program (formerly named Journalism and Mass Communication) – AY 2004-2005
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #4:

Students shall show competency in grammar and spelling.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall achieve a passing grade on a grammar test and on a spelling test.


	Grammar Testing:

--News Writing (spring 05):

 80 % met expectations

Spelling Testing:

--News Writing (spring 05):

 46 % met expectations


	Individual analysis:

Unsigned writing sample collected  or in-class testing during final weeks of semester; data coded by course instructor
	 FORMCHECKBOX 
 Objective wholly satisfied

X  Objective not wholly satisfied. Follow-up strategy is:  Re-test in various Writing Emphasis courses in AY 05-06.

	Spelling instruction will be built into 100- and 200-level journalism courses.

Will re-examine by:

   8/25/06   

	Goal #5:

Students will have published five professional stories/media pieces in on- or off-campus media.
	In the last semester of their senior year, students shall submit a portfolio to their adviser and the department chairperson.
	Seventy percent of students shall produce a portfolio of five professional pieces.
	38% met expectations


	Individual analysis:

Graduating seniors invited by personal letter to show portfolio to advisor and dept. chair  when applying for graduation


	 FORMCHECKBOX 
 Objective wholly satisfied

X Objective not wholly satisfied. 

Follow-up strategy is:

Find way to require graduating seniors to show portfolio.
	Will re-examine by:

8/25/06


Other observations?  Unexpected findings?  Overall what changes/improvements are planned as a result of the assessments shown in the table?

Student Learning Outcomes Assessment Worksheet

Communication Media Program – AY 2005-2006
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #1:

Print emphasis students shall write an effective summary lead for a newspaper story.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	JOUR 190 News Writing (spring 06):

 54 %  met expectations


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;    data coded by course instructor
	 FORMCHECKBOX 
 Objective wholly satisfied

 X Objective not wholly satisfied. Follow-up strategy is:

Continue to emphasize writing style in all print journalism courses, especially News Writing and News Reporting.
Re-test in JOUR 290 News Reporting (fall 2006).
	Will re-examine by:

    8/25/07  

	Goal #2:

Broadcast emphasis students shall write an effective broadcast story lead based on a print news story.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	JOUR 310 Broadcast Journalism: Television (spring 06):

63 % met expectations


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester; data coded by course instructor
	 FORMCHECKBOX 
 Objective wholly satisfied

X Objective not wholly satisfied. Follow-up strategy is:

Incorporate stronger emphasis on broadcast writing style into JOUR 295 Broadcast Journalism: Radio and JOUR 310 Broadcast Journalism: Television.
Re-test in JOUR 310 (spring 2008).


	Will re-examine by:

AY 2007-2008, when JOUR 295 and JOUR 310 are taught again.


Student Learning Outcomes Assessment Worksheet

Communication Media Program – AY 2005-2006
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #3:

Public relations and advertising students shall write an effective news release based on a fact sheet.


	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	JOUR 495 Public Relations Writing (spring 06):

74 % met expectations


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;     data coded by course instructor
	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. Follow-up strategy is:  Re-test in JOUR 495 (spring 2008).

	Will re-examine by:

AY 2007-2008 when JOUR 495 Public Relations Writing is taught again.

	Goal #4:

Students shall show competency in grammar and spelling.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall achieve a passing grade on a grammar test and on a spelling test.


	Grammar Testing:

JOUR 390 Feature Writing (fall 05):

84 % met expectations

JOUR 205 Computer Mediated  

Writing (spring 06):

85 % met expectations 

JOUR 495 PR 

Writing (spring 06):

76 % met expectations

 Spelling Testing:

JOUR 390 Feature Writing (fall 05):

78 % met expectations

JOUR 205 Computer Mediated Writing  (spring 06):

72 % met expectations

JOUR 495 PR Writing (spring 06):

79 % met expectations
	Individual analysis:

Unsigned writing sample collected or in-class testing during final weeks of semester; data coded by course instructor
	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. Follow-up strategy is:
Re-test in various Writing Emphasis courses in AY 06-07.

	Spelling instruction will be built into 100- and 200-level journalism courses.

Will re-examine by:

8/25/07


Student Learning Outcomes Assessment Worksheet

Communication Media Program – AY 2005-2006
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #5:

Students will have published five professional stories/media pieces in on- or off-campus media.
	In the last semester of their senior year, students shall submit a portfolio to their adviser and the department chairperson.
	Seventy percent of students shall produce a portfolio of five professional pieces.
	77% met expectations.


	Individual analysis:

Graduating seniors invited by personal letter to show portfolio to dept. chair  when applying for graduation


	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. 

Follow-up strategy is:  Measure again in AY 06-07.

	Will re-examine by:

8/25/07


Other observations?  Unexpected findings?  Overall what changes/improvements are planned as a result of the assessments shown in the table?

Regarding Goals #1 and #2:  Professional writing style for both print and broadcast news is a cornerstone of the work of practicing journalists and therefore a fundamental skill needed by students in the Communication Media program, albeit a skill that develops incrementally over time.  The current assessment plan calls for testing during the first and second years of study, shortly after students are initially exposed to these styles of writing.  The faculty in the Communication Media program will re-visit this plan to determine whether a different timetable for testing, including assessment during the fourth year of study, might reveal enhanced student writing abilities due to maturation and culmulative writing opportunities through student media, internships, and advanced course work.

Student Learning Outcomes Assessment Worksheet

Communication Media Program – AY 2006-2007
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #1:

Print emphasis students shall write an effective summary lead for a newspaper story.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	JOUR 290 News Reporting (Sections 1 and 2, Fall 06):

 87 %  met expectations 


	Individual analysis:

Unsigned writing sample collected in course during final weeks of semester;  data coded by course instructor
	X  Objective wholly satisfied
 FORMCHECKBOX 
 Objective not wholly satisfied. Follow-up strategy is:  Re-test in JOUR 290 News Reporting (fall 2007).

	Will re-examine by:

8/25/08

	Goal #2:

Broadcast emphasis students shall write an effective broadcast story lead based on a print news story.

	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	NOT ASSESSED 06-07

	NOT ASSESSED 06-07
	Follow-up strategy is:

Re-test in JOUR 310 Broadcast Journalism: Television (spring 2008).
	Will re-examine by:

AY 2007-2008, when JOUR 295 and JOUR 310 are taught again.

	Goal #3:

Public relations and advertising students shall write an effective news release based on a fact sheet.


	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall succeed.
	NOT ASSESSED 06-07


	NOT ASSESSED 06-07
	Follow-up strategy is:  Re-test in JOUR 495 Public Relations Writing (spring 2008).

	Will re-examine by:

AY 2007-2008 when JOUR 495 Public Relations Writing is taught again.

	Goal #4:

Students shall show competency in grammar and spelling.
	Not later than their senior year students shall take a test administered by the communication media faculty.
	Seventy percent of students shall achieve a passing grade on a grammar test and on a spelling test.


	Grammar Testing:

JOUR 305 Television Criticism (Fall 06)

77 % met expectations

Spelling Testing:

JOUR 305 Television Criticism (Fall 06):

76 % met expectations


	Individual analysis:

Unsigned writing sample collected  or in-class testing during final weeks of semester; data coded by course instructor
	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. Follow-up strategy is:  Re-test in various Writing Emphasis courses in AY 2007-08.
	Will re-examine by:

  8/25/08 



Student Learning Outcomes Assessment Worksheet

Communication Media Program – AY 2006-2007
	Program – Initiated

Goal or Objective
	Where, When, and How

Monitored
	Expectation for

Satisfactory

Performance
	Observations of

Student Performance
	Results Analyzed When and by Whom
	Outcome of Analysis
	Dept. or Program Follow-up

	Goal #5:

Students will have published five professional stories/media pieces in on or off campus media.
	In the last semester of their senior year, students shall submit a portfolio to their adviser and the department chairperson.
	Seventy percent of students shall produce a portfolio of five professional pieces.
	85 % met expectations.

	Individual analysis:

Graduating seniors invited by personal letter to show portfolio to dept. chair  when applying for graduation


	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. 

Follow-up strategy is:  Measure again in AY 2007-08.

	Will re-examine by:

8/25/08

	Goal #6:

Upper-level students will demonstrate  competency appropriate to entry-level discipline-relevant employment.  
	When students undertake an internship in their junior or senior year, their competency and
suitability for entry-level employment will be assessed formally by their on-site supervisor.
	Seventy percent of students shall be deemed competent for entry-level employment in a relevant field.
	Summer & Fall 2006:  10 out of 10 students who completed internships were deemed competent by their on-site supervisors = 
100 % met expectations.


	Individual analysis:

The final written evaluation form for student interns requests this assessment from the on-site supervisor.  Data are collated annually by the dept. chairperson.

	X Objective wholly satisfied

 FORMCHECKBOX 
 Objective not wholly satisfied. 

Follow-up strategy is:  Measure again in AY 2007-08.

	Will re-examine by:

8/28/08


Overall what changes/improvements are planned as a result of the assessments shown in the table?

With this academic year, goal #6 has been added.  This goal follows from formal assessment conducted for all students undertaking internships for credit in their junior or senior year.  

Beginning next academic year, goal #4 will be changed to read as follows:  Students shall show competency in grammar.  The reason for the change is that spelling is not specifically taught within the program's curriculum. 
