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Division/Unit   College of Arts and Science   Program    Communication Media
Date of Last Major Review    May 2002

 Completion Date of Current Review    April 2007

I.
Composition of Review Team 

Chair:  Dr. Karen E. Kline
External Review Team Member: Dr. Robert C. Trumpbour, Assistant Professor, Penn State Altoona
Campus Review Team Members: Dr. Sharon B. Stringer, Dr. Eric Hauser
II.
Program Data
	
	Insert Appropriate Academic Years Below

	
	2002-03
	2003-04
	2004-05
	2005-06
	2006-07 (est.)

	Student Enrollment
 (Annualized FTE)
	68.55
	60.38
	73.02
	61.26
	55.91

	Program Budget/Cost
 (personnel, operating, equipment)
	NA
	505,077.00
	700,823.00
	678,810.00
	703,401.00

	Program Cost / Student FTE

	NA
	8,364.97
	9,597.68
	11,080.80
	12,580.95

	Faculty FTE (Fall)

	3.0
	3.0
	3.25
	3.5
	3.5

	Majors Enrolled – Fall
 Headcount
	181
	172
	179
	172
	164

	Program Graduates

	40
	35
	31
	43
	32


III.
Progress Since Last Review

Student Learning Outcomes

	Action Item
	Steps Taken/Progress Reported
	Date

	1. Encourage service learning by majors tied to relevant disciplinary-specific activities.
	JOUR 290 News Reporting (a core required course) revised to require students to write articles for area newspapers, including the Lock Haven Express, the Centre Daily Times, and Blue Weekly.  External experience overlay added to course.
JOUR 496 Advertising Campaign Development revised to incorporate major group project undertaken for external client.

External experience overlay augmented for JOUR 315 Corporate Video Production.
	Beginning fall 2003 and ongoing.
Beginning fall 2002 and ongoing.

Fall 2006.

	2. Foster enhanced writing skill by majors.
	Writing Emphasis overlay added to JOUR 305 Television Criticism.
Assessment of several dimensions of student writing built into annual outcomes assessment plan for the program.
	Fall 2006.
Beginning 2002-2003 and ongoing.

	3. Enhance student preparation for entry-level employment upon graduation.
	MCOM / SPCH 400 Communication Capstone Seminar created.  Activities include job interview preparation and portfolio development. 
Internship assessment form revised to request extended narrative comments by the on-site supervisor about the intern's work habits and preparedness for entry-level employment in the professional field of study.  Incorporated into annual outcomes assessment plan (objective #6).
	Spring 2002.
Spring 2005.



	4. Facilitate networking between majors and alumni of the Communication Media program.
	Efforts underway to develop electronic database of program graduates.
Rebecca Gross Award given to an outstanding alumnus, who presents a major address at the ceremony and speaks to students in several courses during a two-day visit.  Subsidized as part of the LHU Alumni Lecture Series.

Successful program graduates invited to speak with current students on ad-hoc basis.  Recent examples include:
· Bryan Janke, chyron graphics specialist for WPVI-TV in Philadelphia (2004 graduate)
· Tom Fox, sports editor, the Lock Haven Express (2001 graduate)
· Chris Nagy, copy editor, the News- Item in Shamokin, PA (1998 graduate)
· Jason Wildenstein, (then) director at WFMZ-TV in Allentown, PA (1996 graduate)

	Beginning 2005 and ongoing.
Annually.

Fall 2006.

Fall 2005, 2006.

Spring 2003.

Fall 2002.


Other Program Outcomes

	Action Item
	Steps Taken/Progress Reported
	Date

	1. Review, revise, and expand Communication Media curricula as needed to remain current with relevant societal and industry trends.
	New "umbrella" courses developed: JOUR 370 Topics in Journalism and MCOM 328 Topics In Mass Communication to allow course offerings that facilitate applied skills and topical studies.  
JOUR 370 Digital Video Editing offered for first time.

JOUR 370 Specialty Journalism offered for first time.

JOUR 370 Public Relations Events Promotion offered for first time.
	Fall 2002.
Fall 2005.

Fall 2006.

Spring 2007.

	2. Upgrade to digital technology for radio and television facilities to meet industry expectations for students graduating from the Communication Media program.
	Complete digitalization of the television facility undertaken, including addition of two Avid editing systems.
Proposal developed to upgrade the radio facility to digital technology and secure low-power broadcast license.  Submitted to LHU Technology Plan Committee, awaiting response.
	2003-2005.
Spring 2007.

	3. Work with other disciplinary programs to develop curricular synergisms and maximize utilization of faculty.
	With the Communication Studies faculty, developed three courses cross-listed as MCOM/SPCH:  
· 100 Introduction to Communication

· 315 Communication Research

· 400 Communication Capstone Seminar

Discussion with the Art Department faculty about courses in each program that might be of interest to students majoring in the other program.
	2000-2003.
Beginning fall 2006 and ongoing.

	4. Seek human resources needed to offer program curricula in a timely fashion for majors.
	Request for full-time tenure-track position made.  Administration approved new tenure-track position in Communication with ¼ assignment to Communication Media.
¼ assignment of temporary instructor from the Department of Criminal Justice and Paralegal Studies approved to teach MCOM 494 Communication Law and Ethics on ad hoc basis.

Request for full-time tenure-track position in Communication Media made.
	2005-2006.
Fall 2005, 

Fall 2006.

2006-2007.

	5. Seek to maintain healthy enrollment in the Communication Media program through faculty and student participation in recruitment and retention activities.
	The program has experienced steady, strong enrollment during the five-year period of this review.  The following activities have been undertaken to support this goal:
· A faculty member representing the Communication Media program has participated in every Admissions Open House during the past five years.

· A student-produced Power Point presentation promoting the Communication Media program is used during Open House events.

· A brochure featuring the Communication Media program was created and professionally printed.  It is distributed to prospective students.
· Each semester the program head prepares a flyer describing courses to be offered the next semester.  The flyer is distributed liberally to promote interest among majors and non-majors.
· The LHU chapter of the Society for Collegiate Journalists holds a Media Day each spring for interested high school students in the region.

· Each student major is assigned a faculty advisor who teaches in the program.  The student has at least one meeting each semester one-on-one with the advisor to discuss registration, internships, academic progress, and other matters of concern.

· A Communication Media Open House for the university community was held spring 2006 to spotlight the professional work of majors and the new digital television facility.


	2002-2007.

	6. Begin the process to achieve program accreditation from the Accrediting Council on Education in Journalism and Mass Communications (ACEJMC).
	Dr. Joe Foote from the University of Oklahoma conducted a pre-accreditation visit and program review, identifying program changes and resources needed to achieve accreditation.
Digital technology upgrade of television facility completed; radio facility upgrade proposed.

Additional faculty sought.

Self-study in development.
	Spring 2005.
2005-2007.
Ongoing.

Ongoing.


IV.
Outcomes Assessment (PASSHE Board of Governors Policy 1997-01)

Student Learning Outcomes 
(See attached Learning Outcomes Assessment Worksheets in Appendix A.)
In AY 2002-2003, the Communication Media faculty began work on annual assessment by identifying five objectives that were selected to reflect student learning outcomes.  Data have been collected, analyzed, and discussed in program meetings each year.  

As a consequence of unsatisfactory performance on several objectives in AY 02-03 and 03-04, the following changes were implemented:

· Enhanced instruction focused on writing skills, spelling and grammar in Writing Emphasis courses has produced satisfactory student performance measures on the relevant objectives (#1 and #4) in AY 06-07.

· Better advance notification of the expectation of portfolio review for seniors at the time they apply for graduation has produced satisfactory performance results on this objective (#5) in AY 05-06 and 06-07. 

Objectives #2 and #3 relate to specialty-writing skills.  These objectives have been assessed in alternate years when relevant courses are taught, with the following results:

· Students' public relations writing skill (objective #3) exceeded expectations for satisfactory performance in AY 05-06, the most recent year of testing.  

· Student demonstration of broadcast writing ability (objective #2) has not yet reached satisfactory levels.  The program faculty intend to concentrate on strengthening this component of student learning when Broadcast Journalism: Radio and Broadcast Journalism: Television are taught in AY 07-08.

In response to a program recommendation made by a pre-accreditation evaluator, Dr. Joe Foote, in spring 2005, the instrument used for learning outcomes assessment of student interns was revised to ask on-site supervisors to evaluate the student intern's competence for entry-level employment in the professional field of study.  Accordingly, objective #6 was added to the Communication Media assessment plan beginning in AY 06-07.  The data show 100% of student interns that year were deemed competent for entry-level employment in the field of study.
Program Outcomes 

The annual assessment plan carried out by the Communication Media faculty focuses exclusively on student learning outcomes.  However, analysis of alumni employment data indicates that the Communication Media program compares favorably with Journalism and Mass Communication programs nationwide.

The Career Services Office of Lock Haven University conducts an annual follow-up survey with alumni.
  The data compiled for the past five years (2001-2006) show the following results for graduates of the Communication Media program at Lock Haven University:

· 56.8% of alumni were employed in their chosen field of study, Communication Media, one year following graduation

· 9.2% were continuing their education one year following graduation

· 30.3% were employed in a different field or in the armed services one year following graduation

· 3.7% were unemployed/searching for employment

National statistics for JMC program graduates are compiled annually and published by the Association for Education in Journalism and Mass Communication.  For the same period (2001-2006), the following statistic was reported:

· 59.0% JMC graduates were employed in their chosen field of study nationwide one year following graduation.

The sampling margin of error for the national survey was 2.0%, and the response rate reported for the most recent year was 34.8%.  There is no indication of sampling error for the LHU data, but the response rate for Communication Media graduates during the five-year period was 74.6%.  

These data support the conclusion that graduates of the Communication Media program are very competitive with those emerging from similar programs nationwide.  This is a strong indication of the program's effectiveness.  

Furthermore, the high response rate of LHU Communication Media alumni to the Career Services annual survey can be seen as indicating their satisfaction and continuing connection with the program.  Anecdotal evidence on this point is similarly strong, as many graduates update program faculty on their professional successes via e-mail.  A sample of recent alumni correspondence is included in Appendix B.

V.
Strengths

During this review period, the Communication Media program has experienced high demand from prospective students and continues to be enhanced by the energy and commitment of its matriculating students.  The following are demonstrated strengths in the areas of student learning and program assets.
Student Learning 

1.  The success of program graduates in finding employment in the media professions, which is documented elsewhere in this report, is a clear indication that students in the program have developed the requisite knowledge and skills expected by the industry.
2.  The program offers three areas of emphasis: broadcasting, print journalism, and public relations-advertising.  Student interest in all three areas is strong, as indicated by course enrollment figures.  All of the Communication Media classes—designated by the prefixes JOUR and MCOM—typically fill early in the registration period.  While majors are required to complete only one emphasis, many students develop expertise in two or even all three emphases, thereby making them more adaptable to the uncertainties and changes ongoing in the media industries.

3.  Beyond courses, majors hone their skills through extra-curricular commitment to several student-run media organizations.  The Eagle Eye staff produces the weekly campus newspaper.  Students working with the Havenscope television production group produce a bi-weekly news magazine program that is aired on public access cable throughout the city of Lock Haven—the only local news and sports television coverage in the community.  The staff of WLHU radio serves as announcers and journalists for the daily webcast throughout the academic year.  Majors involved with the Sports Broadcasting Club practice their play-by-play and analyst skills during live wrestling and basketball coverage that is aired on public access cable and the World Wide Web. 
4.  Communication Media majors often secure employment on campus as News Bureau reporters for the Public Relations Office, as support staff in the Sports Information Office, as campus tour guides for the Admissions Office, and as peer career facilitators for the Career Services Office.  These opportunities enable students to practice their professional skills in these workplace settings.   
Other Program Areas

1.  The Communication Media program has remained in strong demand by prospective students during this review period.  The program is consistently listed among the top ten academic programs in terms of student applications and paid acceptances on weekly reports from the Admissions Office during the key period of new student recruitment, from January through May of the academic year.
2.  The flexibility of the program's requirements has made it accessible and attractive to transfer students, both from other universities and from other programs within Lock Haven University.   For example, when SSHE reduced the credits required for graduation from 128 to 120 beginning fall 2003, the initial effect was a reduction from 18 to 10 free elective credits for students.  The faculty proceeded to revise the Communication Media program by eliminating the supporting studies requirement and adding those credits to the category of free electives, bringing that total back to 18 credits.  This has assisted students transferring courses into the program and also allows majors to pursue a minor program of study.  
3.  The program's students are deeply involved in the life of the university and the Lock Haven community through service activities.  The student-run radio, television, and newspaper operations are examples of dedicated community service.  So, too, is the work of students in courses such as JOUR 496 Advertising Campaign Development, where students this past year provided advertising plans for the Piper Aviation Museum, the Second Mile charitable organization, the Heisey Museum, and the Clinton County United Way, among other clients.  Students also produce client videos in JOUR 315 Corporate Video Production.
4.  Similarly, the Communication Media faculty has amassed an exemplary record of community service, both locally and nationally.  The following are representative activities during the period of this program review.  Dr. Hauser is principal cellist for the Lock Haven Community Orchestra.  Dr. Stringer has been a member and president of the Centre County Cooperative Extension board of directors.  Dr. Kline is on the board of directors of the Graduate School Alumni Society for Penn State University.  Dr. Campbell has given invited presentations for the local chapter of Phi Kappa Phi and at Clarion University's College Press Day.  Two faculty members have served in leadership roles at the national level for the past three years with the Association for Education in Journalism and Mass Communication (AEJMC):  Dr. Stringer as research chair and secretary for the Minorities and Communication Division, and Dr. Kline as research chair and secretary for the Cultural and Critical Studies Division.  

VI.
Areas in Need of Improvement

Student Learning 

Enrollment trends for higher education in recent years show a decline in student preparedness for college-level work.  Reflecting these trends, some of the students who enter the Communication Media program lack satisfactory levels of basic writing skills as well as knowledge of communication etiquette.  Program faculty strive to incorporate remedial instruction whenever possible in the curriculum, but this is limited by the need to focus on discipline-specific writing and communication skills in courses.  The lack of academic preparation of incoming students impedes their ability to excel in the program and impedes the program's ability to meet its assessment objectives consistently. 
Other Program Areas

1.  The Communication Media program is highly technology-dependent.  Majors require access to up-to-date broadcasting, publishing, and graphics software and hardware in order to develop satisfactory knowledge and skill.  However, funding for technology upgrades has not been reliable or predictable.  As a consequence, long-term planning has suffered and in some cases course delivery has been curtailed.  
In particular, the radio facility is in serious need of an upgrade to digital technology and a change from web-casting to low-power FM broadcasting so that this aspect of the program remains competitive with other SSHE and non-SSHE institutions offering broadcasting as a program emphasis.  Students returning from radio internships uniformly note that they are at a disadvantage because of the university's out-of-date equipment.  
2.  Many of the courses in the Communication Media program are scheduled weekly in a computer writing laboratory that is shared with several other programs when it is not available as an open lab for students.  The demand for this facility is close to exceeding its availability.  Furthermore, during AY 2006-07, two instructors had to secure permission to share a different computer lab with the Art Department in order to teach Adobe InDesign—a program that is now an industry standard—because that program is not available in the primary lab.  The intensity of writing, graphics, and design work that are essential in the program's curriculum would be better met by a dedicated lab for the program containing software that will support a range of discipline-specific applications, including electronic media editing.
3.  While a welcome sign of success from one perspective, the popularity of the Communication Media program has become problematic in terms of timely curriculum rotation.  Ideally, each elective course in the program should be offered at least once in a four-year period.  However, this has not been possible given the limited faculty complement.  In fact, the problem now extends to required courses as well.  The department chairperson has had to approve substitutions for required Communication Media courses for a number of students in the past two years so as not to penalize these students by delaying their intended graduation.  While faculty have sought to meet student needs by adding students beyond course enrollment caps in many instances, the strain has elicited complaints from students about the limited quantity of Communication Media courses offered each semester.  The program is now at the point where another faculty member is essential in order to offer with integrity the minimum number of courses needed for declared majors to meet graduation requirements in a four-year period.
VII.
Action Plan

Student Learning Outcomes

	Goals
	Action Plan
	Steps To Be Taken
	Date

	Enhance student preparation for employment in converged media workplaces.
	Incorporate media convergence instruction into the curriculum.
	Review and revise course syllabi.
	

	Foster enhanced writing skill by majors.
	Continue annual assessment and instructional focus on fundamentals in Writing Emphasis courses.
	
	

	
	
	
	

	
	
	
	


Other Program Outcomes

	Goals
	Action Plan
	Steps To Be Taken
	Date

	Secure digital technology upgrade for radio facility
	Seek institutional and external support.
	1. Proposal developed and submitted to the Technology Plan Committee (spring 2007).  
2.  Investigate external funding opportunities.
	

	Meet student demand for courses.
	Seek institutional support for additional human resources and/or revise program requirements, remaining mindful of the need for academic integrity. 
	1.  Seek additional faculty hires.

2.  Explore curricular collaboration with other disciplines.
3.  Consider imposing a higher minimum grade point average for matriculating majors.
	

	Seek to maintain healthy program enrollment.
	Continue recruitment and retention activities.
	1.  Continue participation in Admissions Open House programs.

2.  Develop revised brochure and secure funding to print it.

3.  Continue individualized advising and program flyer distribution each semester.
	

	Secure program accreditation.
	Continue process intended to achieve ACEJMC accreditation.
	1.  Complete self-study.
2.  Seek institutional support for enhanced technology and additional human resources.
	


VIII.
Comments

Dr. Robert C. Trumpbour, assistant professor of Communications with Penn State University-Altoona College, conducted an external evaluation of the Communication Media program, and his report is contained in Appendix C.  His findings are consistent with this self-study and offer additional insights regarding accreditation expectations.  
IX.
Actions Planned by the University

 FORMCHECKBOX 

Continue Program
 FORMCHECKBOX 

Continue Program and Revise as Indicated

 FORMCHECKBOX 

Place in Moratorium
 FORMCHECKBOX 

Interim Review

 FORMCHECKBOX 

Discontinue Program
 FORMCHECKBOX 

Reorganization

 FORMCHECKBOX 

Pursue Accreditation
 FORMCHECKBOX 

Other (Please explain below)

X.
Program Context

How this program relates to and supports the University’s mission and strategic plan

The mission of the Communication Media degree program is to prepare students for professional careers in one of three areas (broadcasting, print journalism, and public relations-advertising) and for graduate study in mass communication.  This program seeks to acquaint students with the current techniques and equipment in use by news and corporate media and in the public relations-advertising field, while at the same time facilitating student development of basic journalistic writing, critical thinking, and speaking skills.  The program seeks to prepare students to meet the demands of modern technology and simultaneously to be flexible in adapting to the rapidly increasing changes in the mass media.  Majors also examine salient media studies issues including media effects, cultural diversity, and media representational practices through the required core curriculum.  Students in the program participate in service learning activities in both required courses and electives.  In addition, the faculty teach several liberal arts seminars that are available to all students in the arts and sciences, including Media Literacy, Religion and the Mass Media, and Introduction to Film.
Students have opportunities to practice their skills through participation in extra-curricular student media organizations affiliated with the program, including the campus radio station, television facility, sports broadcasting club, and campus newspaper.

The goals and activities of the Communication Media program are directly related to the following objectives in the University’s current strategic plan, as stated in the document, A Framework for the Future:

Goal 1: Improve the quality of our academic programs.

Objective 1-2: Develop new programs to address changes in workforce needs, 



            technology and demographics.

Objective 1-3: Increase opportunities for experiential education.

Goal 3:  Provide a living and learning environment that facilitates intellectual and personal 
             growth.


Objective 3-3:  Increase the quality and diversity of co-curricular activities and cultural 


                         events.


Objective 3-7:  Analyze and enhance collective relationships with the local community.

The program meets Lock Haven University's stated mission of "providing graduates with knowledge and skills to become productive workers and citizens within their communities and the Commonwealth of Pennsylvania" and "produc(ing) knowledgeable, skilled graduates, but also graduates who can solve problems, think critically, be flexible, (and) be responsible."
 
External or environmental factors affecting the program

The rural location of Lock Haven University in central Pennsylvania makes the task of identifying regional internship locations for students challenging.  Many students effectively complete internships elsewhere during summer months.  However, for students seeking internships during the academic year while continuing their studies, print journalism and public relations opportunities are common, but broadcast and advertising opportunities are limited. 

Demand for this program and its graduates (current and anticipated)

The Communication Media program has experienced an increase in demand among prospective and current students during the past ten years.  In the fall of 1997, 118 students were majoring in this program.  In 2002, the program enrollment was 158 students.  During the five years since, the enrollment has ranged from a high of 181 in 2002 to the current 163 majors.  Although nationally the overall population of college-aged prospects is projected to decline, it is expected that this program will continue to be in relatively strong demand due to the high profile of the media industries and the perceived diversity of employment possibilities.
Projections about media industry trends in the coming years suggest the need for graduates who are familiar with current and emergent technologies and flexible in adapting to media convergences that will affect product formats and workplace expectations.  The growth of broadband, mobile, and Internet/Web technologies have fostered modest media workplace expansion in these areas, while some traditional outlets have witnessed declines in employment, including newspapers and radio.  Graduates of the Communication Media program in the future will need to become conversant with multiple media formats and current technologies in order to remain competitive in the media industry.   
XI.
Additional Evidence of Program Quality

Other evidence of student achievement or success

Many students in the Communication Media program are actively involved in the following student media organizations:

· Students publish the Lock Haven University newspaper, The Eagle Eye, each week during the academic year. 

· Students produce a television news magazine program, LHU in Review, every 1-2 weeks during the fall and spring semesters.

· Students serve as on-air announcers for WLHU, the campus radio station, continually throughout the fall and spring semesters. 
· Students serve as play-by-play commentators and analysts for live collegiate sports coverage broadcast on cable and the Web under the auspices of the Sports Broadcasting Club.

· Students participating in the university chapter of the Society for Collegiate Journalists  have conducted field trips to professional media sites, including NBC studios in New York City and the Washington Post in Washington, D.C.  As community outreach, they organize an annual Media Day for area high school students or special populations, such as a local Cub Scout troop and the residents of an area assisted living facility.  
In addition, Communication Media majors have attended the national meeting of the College Media Advisors (CMA) association, held in New York City, in 2005, 2006, and 2007.  Also during this review period, they have participated four times in the Society for Collegiate Journalists Press Day held annually at Clarion University.
The following honors and awards also represent the accomplishments of students in the program:

· Michael Porcenaluk was a selected presenter at the Spring Student Symposium held at Lock Haven University in April 2006.  His project was a video documentary titled "Memoirs of a Russian."
· Brooke Wiker was named LHU's "Student of Distinction" for 2002-2003 by the President's Commission on the Status of Women.

· The Margaret A. Brown Memorial Scholarship is awarded annually to the junior Communication Media major with the highest grade point average, and the Dr. Saundra K. Hybels Scholarships are awarded annually to a rising sophomore, junior, and senior through a competitive essay process.  The highly-competitive Rebecca Gross Award is given each year to the outstanding senior in the Communication Media program.  This student is honored at a public ceremony in May, along with a distinguished alumnus of the program.
Communication Media students often participate in the study abroad program through the Institute of International Studies, with most going to Scotland, Great Britain, and Australia.  In addition, about a dozen students serve annually as interns throughout the United States and the world. 
Evidence of faculty achievement, 2002-2007


Publications and presentations 
Campbell, Douglas S.  "Celebrity by Achievement: An Assessment of Lynn Swann's 2006 Gubernatorial Campaign."  Midwinter Conference of the Association for Education in Journalism and Mass Communication.  Reno, NV, 2007. 
Campbell, Douglas S.  "A Modified Maieutic Voice: Stephen L. Carter's Use of Kierkegaardian Indirect Communication to Express Religious Beliefs."  Regent University Fall Colloquium.  Virginia Beach, VA, 2006.  
Campbell, Douglas S.  "Academic Freedom as Free Speech."  Central Pennsylvania Consortium Conference.  2006.

Campbell, Douglas S.  "Censorship v. Fairness: Investigating Third Person Effects in Criminal Trials."  Southeast Colloquium of the Association for Education in Journalism and Mass Communication.  Tuscaloosa, AL, 2006.

Campbell, Douglas S., Robert D. Richards, and Kathleen K. Olson.  Mass Communication Law in Pennsylvania, 2nd edition.  Stillwater, OK: New Forums Press, 2003.  
Campbell, Douglas S.  "Interactive Strategies for Teaching School Law on the Internet."  Stop Surfing, Start Teaching Conference.  University of South Carolina, 2001.
Howell, Sharon, Bernard L. Brock and Eric A. Hauser.  "A Multicultural, Intergenerational Youth Program: Creating and Sustaining a Youth Community Group."  Group Communication in Context: Studies of Bona Fide Groups, 2nd edition.  Mahwah, N.J: Lawrence Erlbaum, 2003.  85-108.
Kline, Karen E.  "The Shoebox Project: How to Foster Unique Student Expressions About the Media Through An Unexpected Tactile Assignment."  Annual Conference of the Association for Education in Journalism and Mass Communication.  San Francisco, 2006.
Kline, Karen E., and Bob Trumpbour.  "New Review Process a Success."  C&CS News (Summer 2006): 1, 9.
Kline, Karen E., and Bob Trumpbour.  "Call for Papers and Reviewers."   C&CS News (Winter 2006): 1, 3.
Kline, Karen E.  "A Close Look at Difficult Pedagogical Encounters: Facing Resistance, Handling Dissent, and Transforming Perspectives in the Classroom."  Annual Conference of the Association for Education in Journalism and Mass Communication.  San Antonio, TX, 2005.

Kline, Karen E., and Bob Trumpbour.  "Research Chairs Reflect on 2005 and Anticipate 2006."   C&CS News (Fall 2005): 7.  

Kline, Karen E.  "Challenging Encounters: Infusing Critical Issues Discussion into Professionally-Oriented Academic Programs and Courses."  Hawaii International Conference on Arts and Humanities.  Honolulu, 2005.  

Kline, Karen E.  "Critical Perspectives on Media Convergence."  Annual Conference of the Association for Education in Journalism and Mass Communication.  Toronto, ON, 2004.  

Kline, Karen E.  "Construction Zone: Cultures, Crises and Meaning in News Media."  Annual Conference of the Association for Education in Journalism and Mass Communication.  Toronto, ON, 2004.  

Kline, Karen E.  "Adding Cultural- and Entertainment-Studies Courses to a Skills-Oriented Curriculum: A How-To Session."  Annual Conference of the Association for Education in Journalism and Mass Communication.  Kansas City, MO, 2003.  
Kline, Karen E.  "Critical Studies and the Tenure Track: Establishing the Value of Critical Research."    Annual Conference of the Association for Education in Journalism and Mass Communication.  Miami, FL, 2002.
Stringer, Sharon B.  "Perceptions of a Small Town Newspaper’s War Coverage."  Grassroots Editor (Spring 2005).     
Thomson, J.S., and Sharon B. Stringer.   "Evaluating for Distance Learning:  Feedback from Students and Faculty."  ASHE Reader Series: Assessment and Program Evaluation.  W. Y. Lee, ed.  2nd edition.  Boston, MA: Pearson Custom Publishing, 2003.  311-314.
Stringer, Sharon B.  "Business Etiquette and Communication."  The Robert Lynch Student Leadership Conference.  2006.
Stringer, Sharon B.  "Mirror, Mirror on the Wall:  An Examination of Ethnic Minorities in Advertising."    Annual Conference of the Association for Education in Journalism and Mass Communication.  San Francisco, 2006.   
Stringer, Sharon B.   "Living Your Best Life Now:  Successful Life through Success in Academics."  The Robert Lynch Student Leadership Conference.  2005.

Stringer, Sharon B.  "Innovative Outreach to Scholastic Journalism."    Annual Conference of the Association for Education in Journalism and Mass Communication.  San Antonio, TX, 2005.  
Stringer, Sharon B.  "Show Me the Money:  How to Identify, Write and Secure Funding for Research and Professional Development."  Annual Conference of the Association for Education in Journalism and Mass Communication.  San Antonio, TX, 2005.
  
Stringer, Sharon B.  "How to Think Like a Genius:  A Lesson in Critical Thinking."  The Robert Lynch Student Leadership Conference.  2004.
Stringer, Sharon B.  "Perceptions of a Small Town Newspaper’s War Coverage."  The National Newspaper Association Conference.  Denver, CO, 2004.

Stringer, Sharon B.  "Clinton County Voters’ Perceptions of Media Coverage."  A one-minute
 editorial for PBS member station WPSU-FM.  2004.
Stringer, Sharon B.  "Assessment Strategies."  Midwinter Conference of the Association for Education in Journalism and Mass Communication.  2004.

Stringer, Sharon B.  "Civic Engagement: Using Public Issues to Motivate Learning."  The Lilly Conference on University and College Teaching-East. Towson, MD, 2003.
Stringer, Sharon B.  "Media Perceptions of Clinton County Voters:  A Service-Learning Project for Communication Students."  The State System of Higher Education Conference on Teaching and Learning.  Harrisburg, PA, 2003.

Stringer, Sharon B.  "Service-Learning:  A Teaching Strategy in Mass Communications." 

The Hawaii International Conference on the Social Sciences.  Honolulu, 2002. 
Stringer, Sharon B.  "Teaching News Writing to the Visually-Impaired."  The 13th International Conference on Teaching and Learning.  Jacksonville, FL, 2002.
Stringer, Sharon B.  "Who Moved My Cheese?  A Strategy for Dealing with Change."  The Black Conference on Higher Education Student Leadership Institute.  Lake Harmony, PA, 2002.
 

Faculty grants and honors 
Campbell, Douglas S.  Fellowship to attend the American Press Institute seminar, "Reaching Latino Audiences."  Miami, FL, 2005.
Campbell, Douglas S.  Grant to attend the Poynter Institute seminar on Religion News.  Ft. Lauderdale, FL, 2003.
Campbell, Douglas S.  Fellowship to attend Sports Reporting seminar sponsored by the American Press Institute.  Reston, Virginia, 2002.
Campbell, Douglas S.  Invited by University College at Cape Breton, Nova Scotia, to serve as a guest lecturer in their communications program.  2001.
Campbell, Douglas S.  Fellowship to attend the American Press Institute Sports Editing seminar.  Washington, D.C., 2001.
Campbell, Douglas S.  Fellowship from the Direct Marketing Educational Foundation to attend an Advanced Institute for Professors, with emphasis on interactive marketing and ecommerce.  University of Maryland, 2001.

Hauser, Eric A.  Recipient of Distinguished Teaching Awards at University of South Carolina Sumter.  2006, 2004.
Kline, Karen E.  Recipient of the Presidential Award for Outstanding Faculty Service at Lock Haven University.  2006.

Kline, Karen E.  Fellowship to attend the International Radio and Television Foundation Faculty/Professional Seminar on Electronic Journalism.  New York, 2006.  
Kline, Karen E.  Grants to attend three training workshops, "Editing with Avid Xpress Pro,"  "Introduction to Avid Xpress Pro Effects" and  "Adobe Photoshop Creative Suite – Level 1."   2004-2005. 
Kline, Karen E.  Grant from LHU Foundation to support design and construction of new television studio sets.  2005.
Kline, Karen E.  Grant from the LHU Institute for International Studies for a faculty exchange at Liverpool Hope University College, UK.  2004.

Kline, Karen E.  Recipient of Lock Haven University’s "Woman of Distinction" Award from the President's Commission on the Status of Women.  2003.  

Kline, Karen E.  Fellowship to attend the American Press Institute Journalism Educators Seminar.  Washington, D.C., 2002.  

Kline, Karen E.  Fellowship to attend the National Association of Television Program Executives Convention.  Las Vegas, NV, 2002.    

Stringer, Sharon B.  Faculty fellow for the Journalism Leadership Development Institute, funded by the Association for Education in Journalism and Mass Communication.  2006-2007.   
Stringer, Sharon B.  Faculty fellow at WPSU-FM, State College, PA, funded by a grant from the Radio Television News Directors Association.  2006.

Stringer, Sharon B.  Faculty Fellow at National Public Radio, Washington, DC, funded by a grant from the State System of Higher Education.  2003.
                
Stringer, Sharon B.  Grant to attend the American Press Institute Journalism Educators Seminar.  Reston, VA, 2002.  
Stringer, Sharon B.  Grant to attend the National Association of State Colleges and Land-Grant Universities Leadership Conference.  Washington, DC, 2002.
Stringer, Sharon B.  Grant to attend SSHE Summer Academy for the Advancement of College Teaching.  Millersville, PA, 2002.
Other evidence of academic quality

1.  The students and faculty of the Communication Media program represent a diverse population.  Of the three full-time faculty members teaching in the program, one is male and two are female, one is African American and two are White.  Additionally, a male and a female instructor teach ¼ time as needed in the program.  During the period of this review, a faculty member on sabbatical leave in 2004-2005 was replaced by a temporary instructor who is African American.  In 2006-07, another colleague on sabbatical leave was replaced by a temporary instructor who is Asian American.  
With regard to students majoring in the program, 26 of the current 164 majors are persons of color, representing 15.9% percent of students in the program.  Three additional students (representing 1.8%) are matriculating international students.
  In comparison, students of color comprise 9.2% of the university's total student population, with international students representing an additional 2.2%.  These data show that the Communication Media program is among the most ethnically diverse programs on campus.
2.  The needs of special constituencies are being met in a number of ways.  During the period of this review, several physically disabled students have entered the program, and faculty have met the challenge by learning new pedagogical methods to accommodate these students with special needs.  Also, the program offers ten multicultural courses on a regular basis.  

3.  Communication Media students develop knowledge and skills through participation in these campus media.  The campus newspaper has a modern computer production facility that includes a desktop graphics and text scanner, CD-ROMS, digital photography, World Wide Web interface, and the page-making program most widely used in commercial newspapers.  The student-run television organization produces news, sports, and other programs in the 2,300 square-foot digital color television studio supported by a 16-input chromakeying switcher, a teleprompter system, editing bays for linear VHS and Avid digital post-production, a graphics computer supporting Adobe Photoshop CS and After Effects software, and a complement of digital field production equipment.  The radio club broadcasts on the Web, operating an open-format program schedule using a digital studio equipped with compact disc and mini-disc recorders.  Students learn digital audio editing on PC-based computer systems.

4.  Another important feature of this major is that students can write for the campus public relations office and the sports information office and can participate in off-campus, for-credit internships with commercial, nonprofit, and governmental media organizations.
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� Combined figures for JOUR, MCOM, and FILM in program data provided at IR website.


� Figures for the Communication Media program supplied by Mr. Jim Meek, director of planning and assessment, via e-mail correspondence, 3/28/07.


� Figures calculated by dividing the program budget/cost by the student enrollment annualized FTE numbers.


� FTE faculty teaching in the Communication Media program each year, from department chair's records.


� Combined figures for majors listed for Communication Media and for Journalism.  Program name changed from "Journalism and Mass Communication" to "Communication Media" in 2004.


� Combined figures listed for Communication Media and for Journalism.  Program name changed from "Journalism and Mass Communication" to "Communication Media" in 2004.





� � HYPERLINK "http://www.lhup.edu/career/FollowUpSurveys.htm" ��www.lhup.edu/career/FollowUpSurveys.htm�


� Becker, Lee B., Tudor Vlad, Maria Tucker, and Renée Pelton.  "2005 Annual Survey of Journalism and Mass Communication Graduates."  AEJMC News (November 2006): 1, 4-7.





� Lock Haven University of Pennsylvania Strategic Plan.  A Framework for the Future (2003-2008): 13.


� Data for Fall 2006 supplied by Brian Cygan, Director of the Office of Institutional Research, Lock Haven University.
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