
MCOM 330/630*

Cultural Studies and Mass Communication

SPRING 2008   M&W 3:35- 4:55 p.m.
Instructor:




Office Hours: 

Sharon B. Stringer, Ph.D.


MW  10:00-noon

603 Robinson Bldg.



TR 3:30-4 p.m.
Office:  570-484-2092


email:  sstringe@lhup.edu

Course Description:  This course examines issues of access and representation in the mass media using a critical analysis process.  We will use the sociological construct of culture as a springboard to consider the relationships between mass media, cultural practices and practices in the media.  In addition we use critical analysis to examine how cultural meaning is constructed for various segments of society by the media.  We will look at classism, gender, racism, and sexuality in television, film, print, and music.  In covering race, many of the readings in the course will primarily address the experiences of African-Americans in the United States. However, this course will also include discussions of the experiences of other minorities such as Native Americans, Asian-Americans, Latinos, lesbians, and gays. With regard to gender, this course will address the social construction of masculinity as well as femininity.

           After defining the terms, we address how cultural meaning is constructed in texts, through production practices, and by the act of “reading” the text? Or more succinctly: What is the meaning…? About mid-term, we begin an extended consideration of issues and cases in relationships between media use and social identities as, for example, consumers, gender, members of ethnic groups, etc.  We will engage in discussions of media texts such as television, film, print, and the internet.
Course Objectives:  After completing this course, the student will be able to do the following:


1.  Demonstrate familiarity with the range of theories and theoretical literature pertaining to the cultivation of ideals and values and the relationship between American ideology and mass communication institutions, products, and practices.


2.  Discuss and critique the practices of mainstream media organizations with regard to cultural biases toward gender, ethnicity, class, race and sexual orientation.


3.  Demonstrate enhanced critical ability in analyzing media texts using a four step process:  description, analysis, interpretation, and evaluation.

Required Texts:  

Dines, G. and Humez, J.M., (2003). Gender, Race, and Class in Media, A Text-Reader. ISBN 0-7619-2260-1 (c) and ISBN 0-7619-2261-X (p).


Heider, Don (2004).  Class and News. ISBN 0-7425-2713-1


Holtzman, Linda (2000).  Media Messages:  What film, TV, and Popular Music teach us about race, class, gender and sexual orientation.  ISBN 0-7656-0337-3

Johnson, A.G. (2006).  Privilege, Power, and Difference. 2nd ed. McGraw-Hill. ISBN  0-07-287489-9
Additional Required Readings for Graduate Students 
           Ehrenreich, Barbara (2001).  Nickel and Dimed :  On (Not) Getting By
 in America. ISBN: 0-8050-6389-7

           Conley, Dalton ( 2000). Honky. Vintage Books. ISBN: 0-375-72775-2
Attendance Policy:  Class participation is necessary for successful performance in the course.  Active discussion of issues, raised in the course is not only encouraged, but it is expected of each student. You are required to participate in both on-line and classroom discussion and will be graded on your participation.  Upon the fourth absence during the semester will result in the loss of a letter grade.  You should come to class prepared to meaningfully discuss reading assignments.  If this does not work, regular pop quizzes or reading summaries will be instituted.

Course Method:  This class will use the open discussion method to address media topics.  During the semester you will prepare a PowerPoint presentation to be used to lead a discussion based on the assigned readings. You should provide video clips (not presented in class) or other examples to illustrate the ideas you are presenting. 

In addition you will be required to participate in an on-line discussion by answering any assigned questions and responding the comments of your classmates.  Borrowing from the critical reading approach, discussion leaders should consider the following questions as a framework for leading the discussion.
1) What is the author’s purpose?
2) What key questions or problems does the author raise? What information, data, and evidence does the author present? What key concepts guide the author’s reasoning?
3) What assumptions, if any does the author(s) make?
4) What key conclusions is the author coming to?  Are those conclusions justified?
5) What are the implications of the author’s reasoning?
In addition, you will be required to raise 3-5 questions for the class to discuss during your summary of the assigned reading.
Grading Policy
 



Class response paper
100
Gender response paper
100
Race response paper

100
Sex and sexuality response paper
100

Group-led discussion 2 @ 50pts. each
100
Mid-term exam


100

Class participation/attendance/on-line discussion
100
Oral presentation of final project


           50
Final exam/Day of Scholarship


         100
Proposal for final project



           50
Final project (class, gender, race, or sexuality research)
100
Total
    
                                                          1000
ALL ASSIGNMENTS ARE DUE ON TIME! Media activities will only be accepted on the days they are due.  Late analysis papers will lose five points with each succeeding class period.

Final project: With a partner, students will complete a research project based on one of the topics discussed in class.  The research paper should be 10-12 double-spaced pages and will be the basis for an in-class presentation.  A one-page proposal of your final project should be submitted on or before March 31. Oral presentation:  Students will present a 10-15-minute summary of their final projects.  Both presenters should be prepared to answer questions from the instructor and the class about the project.  

Proposed Course Schedule



January 14
Course introduction and expectations; most important films


 Explanation of the discussion method



 Setting the ground rules; 

Holtzman:   In-class:  personal inventories, p. 10 & 13
January 16       Dines & Humez:  Cultural Studies, Multiculturalism and Media Culture
                       pp.9-20.
                        Group-led discussions assigned
  
           Video: Television and the Culture of Values (32 min.)
 “Are American Values Shaped by the Mass Media?”

January 21       Holtzman:  “Is the United States a Classless Society?” pp. 98-137

Holtzman:  The Connections: Life, Knowledge, and Media pp.7-50


In class:  Media Activities 1.1, 1.3 &1.4 (Holtzman)

               What is textual analysis?  (lecture/discussion)        
January 23        Dines & Humez: “Hegemony,” pp.61-66
                            Dines & Humez:  “The Meaning of Memory,” pp 40-47               


  Class Dismissed (62 min.) We will only view a portion of this video
“Is America a Classless Society?
January 28:      Heider: “America Is a Middle Class Nation,” pp. 167-198

 Heider: “Media, Class, Power:  Debunking the Myth of a Classless 

                        Society,” pp. 6-22 Deepa Kumar
January 30        On-line:  “The Silenced Majority: Why the average working person    has disappeared from American media,” Barbara Ehrenreich 
                        Johnson: “Capitalism, class and the matrix of domination” 
                         On-line Class in America: Myths and Realities” 
                         Heider:  “Constructing a Televisual Class,” pp.129-149
February 4         Reading:  Nickel and Dimed: On Not Getting by in America
Classroom discussion led by graduate student(s)

Heider:  “Poor people in the News,” pp. 44-60

Heider:  “Picturing Class:  Mining the Field of Front-Page 
Photos…”pp.61-81
February 6
Heider:  “Tales told in two cities:  When missing girls are (nt) news”
Heider: “Trailer Park Trash:  News ideology its depictions of the American Underclass”

“Across the Great Divide:  Class,” Columbia Journalism Review

[LHU EpscoHost]


Dines & Humez: “Ralph, Fred, Archie and Homer:  Why Television


Keeps Recreating the White Male Working-Class Buffon” pp.575-585
February 11
Heider:  “Choosing Sources:  How the Press Perpetuated the Myth of the Single Mother on Welfare” Janet Blank-Libra, pp. 25-43
Heider:  “Poor People in the News:  Images from the Journalistic      Subconscious,”  pp. 44-60 
“What role do the media play in the social construction of gender in American culture?”
February 13
  Dines &Humez: “Inventing the Cosmo Girl” pp116-128
                              Dines & Humez   “The Social Construction of Gender” pp. 97-105

Response Paper on classism due

Dines & Humez:  “In Spite of Women:  Esquire Magazine and the


Construction of the Male Consumer,”  pp. 230-243


“The Mighty Morphin Power Rangers” pp.359-366
February 18
D&H:  Television Violence:  At a Time of Turmoil and Terror pp. 339-348

D&H:  Advertising and the Construction of Violent White Masculinity, pp.349-358


D & H:  “Lay Theories of Media Effects” pp. 367-384


D & H: “Once in a Lifetime:  Constructing “The Working Woman…”pp. 613-624

Holtzman:  “Gender in Pink and Blue and in Living Color” pp51-97
                “Who(se) Am I?  The Identity and Image of Women in Hip-Hop” pp.136-148
February 20
 D&H:  “Gendered Television:  Femininity” pp.469-475

D&H:  “Daze of Our Lives:”  pp.476-482
February 25
D&H:  “In Their Prime:  Women in Nighttime Drama,”  pp. 625-632

D&H: The Mediated Talking Cure,  pp.534-547
February 27          Video:  Tough Guise (82 minutes)

“What role does the entertainment media play in socializing us about race? What are the messages about race conveyed by the media?”

March 3

Gender Response Paper due
 

Reading:  “Hidden Politics:  Discursive and institutional…” pp. 396-405


                “King Kong and the White Woman,”  pp.451-468 
March   3             “Here Comes the Judge…of the Enemy Asian Male”  pp. 651-655
Readings: “Ling Woo in Historical Context: The New Face…: pp.656-664 

                         “Calling Class:  Sports Announcers and the Culture of Poverty,” pp.150-164

                
March   5-16   

SPRING BREAK




Read: Privilege, Power and Difference
March 
17     D&H:  “Jewish Women on Television,” pp.665-676



  “Workplace Dramas, Ensemble Casts, pp. 633-642


        In-class discussion of Research Project


          Holtzman:  Stories of Race in Popular Culture,  pp. 209-254

March 19
 Reading: “Advertising and the People of Color,”  pp. 283-292


  “ The Cherokee Indians and the Internet” pp. 715-722

    (Johnson) Chapter 2 Privilege, Power and Difference


     (Johnson) Chapter 3     “            

March 26 
Mid-term Exam (Privilege, Power and Difference)

“White Negroes,” pp. 111-115


“Living Single and the fight for Mr. Right,” pp. 129-135

March 31

Reading:  “The Whites of Their Eyes” [on reserve]


               “Looking for the ‘Real’ Nigga” [on reserve]


Proposal for research paper due

April 2
“The Fox Network and the Revolution in Black Television” 


pp. 575-585
              Reading:  “Access:  Toward Diversity with (Un) Deliberate Speed” p. 225-239
     “When Reporters Lack Access and Knowledge,” Bird, Doreen Yellow,  Nieman Reports [LHU EpscoHost]
                  “Respecting Cultural Traditions in a Newsroom,”

”Nieman Reports  [LHU  EpscoHost]

“They Are Not Us:  Framing of American Indians by the Boston Globe


[LHU EpscoHost]          
April 7             
 Reading:  “Where do you want to go today?”pp.684-687



“The Titanic Sails on,” pp. 677-683

“Media Dialogue: Perceiving and addressing community problems”


[LHU EpscoHost] 
                             Race Response Paper due
What are the messages about sex and sexuality conveyed in the media?

April 9                D&H: “Cathartic Confessions or Emancipatory Texts,” pp.522-533

“Journalists Need More Sex,” Kelly McBride  www.poynter.org

“Sex Research:  Better Stories than Jokes,”  www.poynter.org
April 14
Presentation Sign-ups

                           
“Workshop:  Covering Sex in the mainstream Media, “ Rodney Thrash



[conduct an on-line search]


“Speaking of Sex,” Chicago Public Radio’s website


“The Line on Sex,” E. J. Graff, www.cjr.org
Holtzman:  Sexual Orientation and the Fabrication of “Normal” pp. 255-324


April 16            Reading:  “Representing Gay Men on American TV:

What’s wrong with this picture?”   pp. 597-607

“You’ve Never Had a Friend Like Me,” pp. 204-211
      
Reading:  “Advertising and the political economy of lesbian/gay   identity,” pp. 212-222
                                “Advocacy: Pressuring the Media to Change” [on reserve]
April 21
Course summary and Preparation for Student research presentations; 


Sex and Sexuality Response Paper Due
April 23              DAY OF SCHOLARSHIP; Poster presentations
April 28
Student research presentations
April 30              Student research presentations
May 9(Friday)
Final   Exam 2:00-3:50

Media Response Papers-  Students will submit four persuasive essays based on the readings. These responses should include the readings to help you formulate an answer for the unit question.  Analyses should be 4-5 pages. Class readings should be cited in the text using APA style. Your paper should answer the question in the syllabus by stating your opinion and providing empirical data to support your reasoning.  Your paper should include no less than five references for your response.  No more than one non-journal-based, on-line resource will be permitted and two class readings.  LHU’s EpscoHost is a good source or empirical research for this class.  
Final Project-You will develop a proposal for your research project. This will allow you to pursue your own interests and learn more about the topic of your choice. The individual research proposal will consist of the following elements: 
· Introduction – What is the topic? Why is it important? To whom is it important? Is it a recent issue or an ongoing one? Why do you care about this topic? Why should we care about this topic? You might want to include recent statistics or events that illustrate the magnitude of the issue. State the purpose of the paper in the first two pages. 

· Literature review / theoretical perspective – Discuss the relevant previous work on the topic, using academic journal articles and books. Incorporate a theoretical perspective into the topic (for example, if you wanted to look at how the media cover men’s health, you might use media framing as the theoretical perspective, or if you want to study violence on TV and how it might affect society, you might use social comparison theory, etc.). 

· Hypotheses or research questions – What does your review of the literature suggest is the missing piece of the puzzle, in terms of what we know about this topic? 

· Methods – Outline how you went about testing your hypotheses or answering your research methods and why you would use this method. Include information about what media or what people you would study and why; if you’re doing a content analysis, include the timeframe to be studied and what you would examine. 

· Findings—Outline what results you found through your research project 

· Conclusion or Discussion—Outline your analysis of the research.  Did you get the results you expected?  What do those results mean?  What conclusions, if any, do you have as a result of the research?

· References – list all references you’ve cited in the American Psychological Association format.

*Graduate students will also develop a proposal for your own potential research project.  This will allow you to pursue your own interests and learn more about the topic of your choice.  If you are planning to do a thesis, this project might serve as the groundwork for your thesis or master’s paper.     

*Each graduate student will complete his or her own research project.  The final paper for the project should be no less than ten pages with much of the emphasis placed on the literature review.   The research paper will be written using the aforementioned procedure.
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